Asia Pacific South (Austraha, New Zealand, the ASEAN Countrles, India
and Pakistan)

Australia and New Zealand, with 1390 sales of over $1 billion, are expected to continue to
be major markets for Canadian value-added products through continuing deregulation, trade
‘and the resolution of market access issues. Expansion, diversification and

Iibe{al the dynamic ASEAN economies offer the potential for considerably more
growtt rom’pre_s‘ !evels (1990 exports of $1.6 billion). A key aim s to build on existing
export\‘*over Al Wthh consist of commodmes and basic resource products, and to expand

telecommuh(gatlons remotets Nt smg energy‘and transportation. While fore|gn exchange
problems and: polmcal turmoil have limited the»ab|l|ty of India and Pakistan to import, the area
continues to bé” a'good comm%d|ty markei}strategnc priorities-in the region include oil and gas
equipment and agnculturaktechnology @pponunltles in large infrastructure development
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Key Strategic Priorities:
. foresr products, industrial machinery, defence

* increase awareness and sales of Canadmr
‘telecommunications, remote sensmg

o ensure Canadian firms are aware of tr
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* promote veniure capital investment from Singapore. ,‘(»;,::Ej :
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Key Activities for 1992-93:

* implement a program of market studies and assessments in priority sectors;
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* mount seminars in key markets to advance Canadian export interests;
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* 25 trade fairs focusing on advanced technology and machinery;
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* 34 trade missions focusing on oil and gas and agriculiural equipment;

* industrial co-operation activities.
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Contact: Asia-Pacific South Trade Development Division
External Affairs and International Trade Canada
(613) 896-0917

PAGE 14

Middle East -

With over $1 billion in exports in 1990, the Middle East is a growing market for Canadian
goods and services, and an |mp®r1ant source of portfolio mvestment capltal Saudi Arabla Iran
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* 9 trade missions focusin
:
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e 2 Joint Economic Commission:Meetings (Iran and Saudi Arabia)
Contact: Africa and Middle East Trade Development
External Affairs and International Trade Canada
{613) 993-6847
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