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OUR PANAOEA FOR THU WOOLWN INODUTRY.

i a certain amount of timîîidity we pro
ceed to lay dowI a plan whereby the
cutting of prices ii woolen industry,
more especially the kniitting lbrancli, iay
hie avoided. Li.ast niontih we reviewed
the situation or tihis branch of our do-
liestie textile ianuracturiig, showed the
disadvantages utnder whiclh it was labor

ing aid proiised to sliow a reiiedy. We hope to receive the
opinions of those interested whei they have carefully consi-
dered Our plan.

There is a certai manîufacturer of underwear in Canada who
miarks his goods with a brand, whiclh consists simply or the word
"Ile alh," and the Ilealtih brand is known throughout Canada
and caiinot be imiitated. Why should iot tIi other Canadian
manufacturers adopt some braiid, copyright, patent or register it,
and use it on aIl their goods ? Take the faious lielwarp serges
withi the naiie stamiîped on every yard ofthe genuine cloth, there
cati lie no imutatiot there and consecuenîtly no conipetition.
What about i lernsdorfs Stainless black hosiery ? What about
lialdwii's "Ilechive " finigeriig ? IÀ.t us mention other brands

I )eit's loes," "lerri's Gles," " Aiaizon Skirt Facing, "
Grandee' and "Glendow" collars, such trade marks as "l R.

i1. G. & ('. " W. G. & R." the former beiig found on the goods
of a well known Canadian white goods firi and the latter on a
celebrated line of nîeî's wear. A long list of brands miglit be
mîtentitoned, the value of which must be in many cases worth
lundreds of thousands of dollars.

So much for the dry goods business. i.et us take one ex-
aimple fron the hardware trade. H aeyou ever heard of RÔdger's
cutlery ? Is thiat brand valuable ?

Take an examiple from the grocery trade. There was a tinie
when the C(anadiai canned gouds manufacturers cut Id make
little profit and osses were numitîîerous. I)rncn auto a corner
these men found a plan of escape. They adopted particular
brands. I o-da> ite • lorse-Shoe1 brand or salmon has no con-
ietor and gets its un nlriçe. Istans miglt be iultiplied
frot dits trade, but one must suflice.

l'o return to the dry goods trade. There are brands of
underwear, hosier>, etc., m Canada, but let it be noticed thiat
these particuahar tmîarks are wiolisalers' marks and not mîamfac-
turers'. That is, the wholesalers have protected thenselves by
establishing certain lines and popularisng these, and while they
bale cut the profit awa fromt the mîîanufacturers b> pIayinîg une
agamtîst aoithier, tli h.n'.t tred, and wîith cnsiderable success,
to irotect thch cs. 1Hie kio thîr busmess, and, w ith one
or tlwu e.xep>tttins. il ii.iiufacturcrs don't. l'he wOolti ma.nu
facturen, a. m11en whu h m sm.dl slagcs, alway from ti bus>
mart of trade, and the> sell thier gools througlh a commission
agent. They dIo not rul up against the shrewd bt :rs and
busmess men of thte cLties, aud the) are not sharpened by suchi
contact, nou du thiey> obatun àußihIcuit kuowAledgc of the market
thel seli m to enalî.. thi.m tu keep upl their pirices. Cu. pnýes
does not les.setihi contasson agnt's profits, and wAhat careb
lie ?

It is unt the mii.iîanuf.cturtr., of woluiens in tibis countr un

buttoned their eye.lids and took a glance over the little spherc
whicli tiey are supposed to help iake move, but which in
reaht oes t u ithut thm. Th> sven tu thitik thensel'cs
an especially clever lot too. l'he) came down to Toronto a

few mllontls ago and got into a nicely carpeted ofice, towar.'is
the iaintenance of whichl they pay a handsone suni cvery p.ar,
and they held a secret meeting.-.yes, secret. It was exceedmglv
clever, you know ; and a deputation goes down to Ottawa, ai
the Minîisters size them up and they yawn beiid thicir kerchiui,,
and the deputation goes down below, and they are assured alI
will be well, and they go hone weil pleascd, and they carri a
bubble in tleir hands.

it is not thus thiat the woolen men of Canada wili becont.
rich. They must guard thenselves on all sides. Tu Ri
viEw's article of last monûth pointed out where they are losin
despite a favorable tariff, and now we have suggested a remîedy.
We do not desire to say that this is the only remedy, becausue
wve believe there are others; but to u, this seems the best. Our
criticisn of the woolen nanufactîreîI has been made becauset
we consider they are not using thmiisel ves properly, and true
friends are iever flatterers. Te colutuns of this journal are
ailways open to a full discussion of such questions as these.

CANADIAN-AUSTRALIAN TRADE.
R. JA MES H U)i)ARI) of the Canadian and Australian
Steanship Line, and Mr, F. W. Ward, editor of the
Sydney Daily Telegraph. whose visit to Canada is for the

purpose of promoting closer commercial relations bet·:.ee
Canada and Australia by means of the steanship line alreacd)
cstablished, have addressed the Councils of the principal Iloards
of Trade in Canada. Mr. H- uddard told the story of the estab
lishment of the steamship line on the lacific, one that would
take advantage of the great continental highway of commerce,
the C.l.R., and connect Vancouver with Australia. A nonthly
service with two steamers was at once estaÙlisbed and ran with
the unprecedented speed for such a journey of fournd knots an
hour. li the two voyages that had already been made the ex
change of products had been large and successful. li future li
looked to sec the immense Australian wool traffic developcd in
Canada.

Mr. F. W. Ward conimented on the conditions of the two
countries. Although in Australia the have sesen (;oern
mnits with tariffs against cach other, their internai trade
was great even with such harassments. The external trade
aiounted to $6oo,ooooo, So per cent. of which is witi Eng
land and the balance chiefly with the United States. lie
wanted sorme system by which the exports of Canada to Australia
might be made known and the principal advantages would be
quick exchange of fruits, the magnificent fish, of which Australia
has none, of wool and of Canadian manufactures. The Cana
dian Goernnient has been menorialized to appoint a commer
%ial agent who will reside iii Australia and look after the general
mnterests of Canada, and supply all necessary and useful infor
mation.

DKSERVING OF OONSIDERATION.T H11k, journal is a combination of advertiscnients and rea?
ng matter, and we consider one as valuable to the retailer

as the other. Much information can be gleaned from the
bright, crispy and meaty advertisements which arc found in this
issue. They arc written to give you information-not for
effect. There is money to be made fron a perusail of thei,
just as there is from a careful study of v:lat TuE REviw bas
to say concermnîîg the present and future styles, or the mouc-
ment of prices.
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