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British Red Cross fs utilizing 900 private 
homes with a capacity of 25,000 beds. 
So far, in Canada, only a few private 
residences have been placed at the dis
posal of the Red Cross as convalescent 
hospitals. As yet very few of our sol
diers have been invalided home, but it 
the war is prolonged a great many more 
of these home hospitals will be needed.

How Wounded Are Received 
Into The Red Cross Hospital
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sin the central square of the hospital. The 
orderlies required are paraded by the 
sergeant Major and proceed to the sta
tion platform.

The registrar enters the train and 
distributes tickets marked “medical” or 
“surgical” as the case may be, to the pa-j 
tients who are to be assigned to this 
particular hospital. So soon as this has ! 
been done and the “nominal roll” taken 
during which time a mug of beef tea is 
distributed to each patient, the order
lies bring stretchers and wheel chairs for 
the conveyance of the wounded to the 
Red Cross Hospital.

At the entrance gate the command
ant, the senior surgeon and the senior 
physician are stationed, to decide in 
which ward each case is to be placed. A 
hospital kit is assigned to each patient 
as he arrives. It consists of a blue hos
pital suit, vest, day and night shirts, 
socks, handkerchief, towel and slippers. 
To distinguish the blue suit from that 
worn in military hospitals, the one worn 
by the Red Cross patient has a red 
band around the sleeves, and the trous
ers have a blue instead of a white lin
ing.

The following account of one of the 
details of the daily routine of a Red 
Cross Hospital will show the military 
precision with which these hospitals are 
conducted.

The hospital is warned before hand 
when a train load of wounded is ex
pected. Just before the train is due, the 
Red Cross buglers sound the Pall In”
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NEW YORK STOCK MARKET 
Quotations furnished by private wire of 

L M, Robinson 8c Sons, St. John, N.

Tuesday, July 20,

If you think this is exagger

ated, just look in the mirror 

when you are trying to read 

the Russian words. And while 

you're in front of the glass, 

take a good look at your suit. 

The new suits are here for just 

this kind of weather.

1915.

is c(Prepared by J. J. GIBBONS, limited, Agente for 
Advertisers, lld-121 Wellington Street West* Toronto.)
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Amal Copper .. ..78 
Am Car and Fdry._ 56% 
Am Locomotive .. 46% 
Am Beet Sugar .. 46 
Am Ice...................... 26

73%
86%

Are You Sincere? *8%

Am Steel Fdries .. 89% ......................
Am Smelters .. .. 78% 78 79%
Am Coal Products. 182 188% 181
Anaconda Mining.. 34%

The dress worn by the patient on en- At, T and S Fe ..100% 100% 100%
tering the hospital is then taken by the Balt & Ohio .... 77 77 77%
orderlies to the foul linen store. From Can Pacific.................
there it is taken to the disinfector. After Central Leather.............. 41% 41%
disinfection an inventory is made of it, Chino Copper .. .. 46% 45% 45%
and it is held in the pack store until N Y Air Brakes ..99 ...................
the patient leaves the hospital. Ches and Ohio .. .. 37% 88 39

Probably there never was a public Col Fuel Iron .. .. 34% 84% 34%
fund administered with greater precis- con Gas
ion and discipline than the Red Cross Bethlehem Steel. . .185 188 186%

i The public can be well assured Distilers Securities............  24 24
___- every dollar they contribute is Erie.......................
cartfully expended. The great need of | Erie, 1st Pfd.. . 
the Red Cross combined with this as- j Gen Electric .. .. 165 
eurance of careful administration should, Qt Northern Pfd .. 116% 
stimulate public generosity to even Interborough .. .. 19% 19% 19%
greater efforts. Interborough Pfd .

The monthly report just published Lehigh Valley .. ..141% 142% 142%
by the Halifax branch shows a very Missouri Pacific ... 3% 3% 3%
commendable record of Red Cross ac- National Lead .... 63 68 63
tivity. At the outset of the work the Nevada 
local Council of Women gave their jg- Y Central .. ] 86
house to be used as a Red Cross centre. Northern Pacific Xl05 104% 106
In June the Technical College also was | Nor ^ Western ........... 104 103
placed at the disposal of the Red Cross, pacific; Mail............................. 34 83%
With these shipping rooms there are now Pennsylvania . ! ' 106%
three Red Cross work rooms. Pressed Steel Car ! !

The average attendance of voluntary Reading _ 146%
woman helpers has been about 130. All Repub I and Steel 33%
the garments are cut gratuitously by a Rock Old . 18%
local tailoring company. In eight days 
14,000 surgical dressings were made up.
The Halifax branch is receiving ship
ments from 178 towns in Nova Scotia.
It has 248 members and it is planning to 
increase its total membership to 1,000,
Quebec

Colonel Hodgetts the Canadian Red 
Cross commissioner in England has 
written to the head quarters in Toronto 
that certain difficulties attended the 
shipment of tobacco mixed promiscu
ously with other Red Cross supplies. To
bacco for the Red Cross work is admit- 

frqe of duty toy the British customs, 
it has to be pqcked separately and 

declared as tobacco. The violation of 
this regulation causes great confusion 
and delay. '

Mr. Dalton, the superintendent 
the shipping department at the Canadian 
Red Cross headquarters in Toronto has 
issued a statement that except in cases 
where there has been a special call for 
supplies, goods should be shipped by 
freight and not by express. The express 
companies have been carrying the bulk 
of the Red Cross supplies free of charge,
■but there is ho reason why their lines 
should be congested with Red Cross ma
terial when shipment by freight^ would 
do just as well.

The Auxiliary Home Hospital of the
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Two-piece suits $12.50 to $23 

—if you want to be cooLT Canadian business men need right now is to 
practice sincerity. Many business firms pre
tend to have adopted the motto, "Business as 
Usual.”

W“ nfaotnrer. These dealers now find themselves deserted. 
Their confidence is shaken. The manufacturers have left 
them in the lurch.

144 144%144%
\

:

They preach the necessity for keep- 
tngvfiaotories going, and yet in practice they absolutely 
tgtaore their own preachments. They seem to overlook 
the one factor that will enable them to practice what they

SOLE AGENT 20TH CEN
TURY CLOTHES

VDo you think that these men will forget? They will not. 
And when the dag of reckoning comes, many a Canadian 
manufacturer will have to pay the price.
Your factory might be burned down: You can replace it 
In due course. You might lose your salesmen : You can 
get a new force together. Your factory organization 
might break down, but you can replenish it in a short

128% 128 128

Fun
that Gilmcmr’s25% 25% 26%

'40%t 40One maw inquire what it is that will help to keep 
as usual and keep factories running with a full 
mm employed. There is only one method: That is, to 
oyats the demand, to sell your proposition to the public. 
The {Motion is, are YOU doing it?
To create a demand it is necessary to advertise. Yet we 
toow of an actual instance where a business firm with the 
wùgan "Business as Usual" printed on their envelope 
wed' tint envelope to enclose a cancellation of their adver
tising contract.
Is that being sincere?
Bet this is not all. To their travelling men many firms 
preach courage and confidence with the spirit that says, 
"Go out and get orders," "Stock up the dealer with the 
goods." Yet in the next breath they deny to their sales 
organisation the greatest asset to selling that an organi
sation can have, to wit, THE ADVERTISING WHICH 
CREATES THE DEMAND.
Is that being sincere?
The retailers, who sell their goods, have been urged not 
to get p: cky, that business is going to be good, that 
Canada's : uture was never brighter. But when the dealer, 
on the strength of these protestations, has stocked his 
sholrnajmillili the manufacturer’s goods, the manufacturer, 
instead ofhelping that dealer Jto sell them, has proceeded 
to curtail his advertising appropriation, 
b that being sincere?
Many dealers have bought their Fall goods on the strength 
of the advertising support they would get from the man,

X

business 
corps of j

116% 116% 66 King Street
time. 72% 72%
But, once let the public forget your product, and the cost 
of re-eetablishing it in their favor is double or treble the 
amount of what it originally cost you to get it there. The 
cumulative value of advertising is the greatest asset that 
any business has.
The most welcome news to your competitor is the item 
which tells Mm you have stopped advertising. He sees in 
your retrenchment his opportunity.
We know of one case where an old-established concern, 
the leader in ite line^ lost both leadership and prestige in 
the panic of 1907 by withdrawing its advertising. Its 
chief competitor, who was then a trailer, trebled his ad
vertising and increased his sales force to take advantage 
of the opportunity presented to him, and eventually cap
tured the market. This is an extreme case, but it will 
serve to show what can be accomplished by a far-sighted 
organization.
We urge upon every manufacturer, jobber and financier 
to analyze their actions at the present time, to inquire of 
themselves whether -they are acting in accordance with 
their published policies. If they are, all honor to them, 
if they are not, then the judgment of men will cry
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? 146% 147%
33%
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33%
13%> Southern Pacific

St. Paul.............
Sloss Sheffield .. .. 39% ....
Southern Railway .. 12% 18%
Union Pacific .. ..126% 126% 
U S Rubber 
U S Steel .
U S Steel Pfd .. ..111%
Utah Copper 
Vir Car Chemical y 32%
Westing Ele&ric. .100% 100%
Western Union. ... 69% 69
Mexican Petroleum. 71% 71
Crucible Steel 

Sales—Eleven1 o’clock, 152,000.
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NO “SMOKE OF BATTLE”
IN MODERN WARFARE

"Shame!” Edward VII,” or the third battle squad
ron.These are strong words, but this is the time for clear 

thinking and plain speaking. Sailor camcature expresses itself in 
this instance hi terms of a spirited coun
try fair scene. In the background is e 
steam carrousel, over which waves the 
flag “Business as Usual. In the fore
ground' Emperor Wilhelm is seen en
deavoring to test his strength by (ham
mering the peg on a machine. France 
supported by Russia, however has hold 
of the mallet, which is thrown hack 
over the Kaiser’s shoulder. John But! 
looks on in amusement, while Uncle 
Sam, also, finds interest in the proceed
ings.

of One of the marked features of the 
European conflict that distinguishes it 
from the wars of the past is the absence 
of smoke on the firing lines. Owing to. 
the use of smokeless powder no smoke 
is made when a rifle is discharged, 
while the heaviest artillery throws off 
nothing more than a thin mist that is in
visible 100 yards away and disappears 
within a few seconds after the gun is 
fired.

Only when shrapnel or a shell ex
plode in the enemy’s lines is there any
thing visible in the way of smoke, the 
whole purpose being to conceal the po
sition of the guns throwing the projec
tiles while making the points where the 
projectiles explode clearly visible. The 
expression, “the smoke of battle” so 
faithfully descriptive of the wars of the 
past, has little meaning when applied 
to a modem war.—From the August 
Popular Mechanics Magazine.
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“ Business As Usual ” t
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If such is the case then, what must be the attitude of the 
Canadian manufacturer whose business is entirely govern
ed by domestic conditions, as most manufacturing busi
nesses in this country arel
There are only two courses open. One is a policy of cur
tailment and Micawber-like timidity ; the other is to go on 
doing business as usual.
Admitting that there will not be aff much business this 
year as there was last year, or the year before, it must also 
be admitted that there will not be as many men sharing 
in it. Some manufacturers have already quit. They seem 
bo have lost their nerve, while other manufacturers have 
taken stock of resources, pulled their forces together, and 
girded themselves up to the point of getting every possible 
cent’s worth of business that is to be had.,
To give you an instance: Supposing there.is a million 
dollars’ worth of business to be done in a certain industry 
-nd that ten firms share it equally between them. We 
will assume that industry falls off 25% ; that leaves $750 
000 to divide up. But you will find that at least three, 
and possibly four, of the concerns in that line have lost 
their nerve', have closed up, or have cut down, or be show
ing signs of panic in other directions. The other six or 
seven who stay in the business with a strong resolve can 
obtain just as much, if not more, buiness each, than they 
received in previous years.
True, they may not make as much money this year as they 
did last year, but if they can keep their oganization to
gether, their goodwill and standing at the end of the 
present crisis will be far greater than the mere matter of 
profit secured would indicate. And eventually their pro
fits will be much greater, because they will be deriving 
profits from an increased percentage of the extra business 
secured now. That is to say, whereas in normal times 
they only received profits on 10% of the total business 
done, the fact of three concerns dropping out- of business 
will give them profits on about 13% of the total business 
to be done when conditions are again at normal.
Not only so, but the banks are watching concerns that 
have courage. The manufacturer who goes to a bank 
with a look on his face as though he has lost his spinal 
nerve is going to get the treatment he expects. But the 

who meets his banker With a courage born of the 
certainty that the present conditions are not going to up
set his business will get, within reason, the credit and 
support that he is looking for. Particularly is this the 

with the manufacturer of an advertised product. 
The man who keeps up his advertising at the present time 
will be the last man to feel the pressure of adverse condi
tions. But the public is fickle, and if such a man with
draws his advertising during the present period, the bank
er will not only become suspicious, but the public will 
confirm those suspicions by transferring its allegiance to 
the man who uses the present to get his product before 
the public in a stronger and more forceful manner than 
ever before.
And it is a fact that a dollar spent for advertising now 
will give the publicity value, that, by contrast, could not 
be secured for $3.00 under normal conditions.
There is one other phase to this matter, and it is this : 
Canada is not dependent for her prosperity upon exported 
manufactured goods. In faot, the balance of trade has 
been against her for many years, Right now, imports 
from Europe have decreased. Many things that were 
formerly made in Europe can be made in Canada by the 
Canadian manufacturer, If he will bring to the task the 
energy and ability first exercised by his European 
heritors.

TN Canada there are nearly eight millions of people. 
These people must needs be fed, clothed and 
sheltered, and in addition, Canada is called upon 
to provide a substantial portion of the wheat and 

foodstuffs for the old country.
Raising these foodstuffs is Canada’s greatest industry. 
More than four millions of our people live upon the land. 
The crops these people have raised this year are not as 
greet in volume as were the crops raised last year. Re
liable estimates point to their being at least 30% less. 
But this smaller crop is selling for about 35% to 40% 
higher than last year’s crop. Wheat, for instance, at this 
time last year was offered at 78c. a bushel. Today it is 
being held at $1.13 bid. Other farm products are selling 
at about the same proportionate advance.
So that, although Canada will reap a crop that may be 
80% smaller than that of last year, she will, get as much 
money for that crop, at the current increased price, as 
she received for last year’s larger crop at the lower price. 
The point we want to make is that, despite conditions in 
Europe, about 55% of our population will be just as pros
perous this year as they were last year. The money these 
55% will have to spend will keep the remaining 45% em
ployed. In fact, proportionately speaking, the 56% 
which comprises the argicultural population will be *far 
more prosperous.
For example, Provincial Governments have already pass
ed legislation making the extension of farm mortgages 
absolutely compulsory.
In the past few years, owing to the fact that they have 
speculated in land, some farmers were not as prosperous 
as -they would otherwise have been, because they have had 
to make heavy payments on land (both of principal and 
interest), money which they otherwise would have spent 
for developing their original holdings, for machinery, or 
on personal comforts.
Now, while it is true that today individual farmers may 
be in debt for supplies and machinery, and may have to 
use some of the money they receive for their crops to take 
op old notes, these same farmers will still have a surplus 
to put into the buying of new machinery, clothing, and 
the things that are necessary to modern farm life.
This year, and for possibly another two or more years, 
they will be spending this money for the development of 
cultivating facilities, and by doing so, raise a surplus that 
will enable them to make land payments two or three 
Pears hence without burdening themselves.
Furthermore, not all Canadian farmers have the millstone 
of debt hanging round their necks, so that the increased 
prices they receive for their crops will, in many oases, 
allow them a bigger spending margin than they have ever 
before enjoyed.
Admitting, then, that we, as an agricultural country, are 
dependent* upon the crops for our prosperity, is there any 
cause for alarm about the small crop, when, on the face of 
It, the farmer is getting 36% more for his yield than he 
did last year?
Moreover, if this is true, it is also true that the farmer 
never had a greater inducement to increase Me acreage 
than he has at the present time.
For the next two years the crops of Europe will be a negli
gible quantity, and Canada's agricultural products will be 
at a greater premium than ever.
Is is not reasonable, therefore, to suppose that Canadian 
farmers will be buying more equipment and supplice dur
ing the next six months than they nave bought in the seme 
period for more than a decade peat?

HRE ALARM TELEGRAPH HOUSEHOLDBB - FURNITURE 
BY AUCTION 

AT RESIDENCE
No. 205 St. James street 
(West) St. John, N. B. I 
am instructed by Edward 

Simmonds to sell at his residence on 
a Wednesday morning, July 23rd, at 10 
o’clock, household furniture, consisting 
in part: Five-piece Parlor Suite, Wicker 
Chains, Parlor Chairs (Fancy Mantle and 
Mirror), Brass Bed, Springs, Mattresses, 
Divan, White Dressing Case, Carpets and 
Garpet Squares, Oilcloth, Oak Dining 
Suite, Sideboard, Chairs, Kitchen Cup
board, Kitchen Range, Tidy Stove, Re
frigerator, Dishes, and the usual house
hold requisities. All furniture practical
ly new.

(REVISED TO DAT*)

* No. 2 Engine House, King squire.
5 No. 3 Engine House, Union street 
4 Cor. Sewell end Garden streets.
6 Cor. Mill snd Union streets, 
f Prince Wm. street, opposite M. R. A. alloy,
T Cor. North Wharf and Nelson street 
« Cor. Mill and Pond streets,
• Water street opposite Jardlne's slier.

12 Waterloo street, opposite Peters sttaet
13 Cor. St. Patrick and Union streets.
14 Cor. Brussels snd Richmond streets.
16 Brussels street Wilson's foundry.
16 Cor. Brawls snd Hanover streets.
17 Cor. Erin and Brunswick streets.
18 Cor. Union and Carmarthen streets.
12 Cor. Courtenay and St. David streets 
a M. R. A. stores, private.
28 Cor. Germain and King streets.
*4 Oor.«Princess and Charlotte street 
2» No. 1 Engine House, Charlotte street
26 Cor. Prince William and Prince» streets.
27 Bresse’• corner, King equate.
28 Cor. Duke and Prince Wm. streets.
» McAvlty Foundry, Water street private 
U Cor. Pitt and Orange streets.
32 Cor. Duke snd Sydney sti 
84 Oor. Wentworth and Pria 
88 Cor. Germain and Queen streets.
8* Cor. Queen and Carmarthen streets
87 Cor Sydney and St James streets
88 Carmarthen street between Duke and Orange

streets,
St Cor. Crown and Union streets.
41 Cor. St. James and Prince Wm. streets,
42 Cor. Duke and Wentworth streets 
•48 Oor. Broad arid Carmarthen streets
46 Cor. Brittain and Charlotte streets 

- 46 Cor. Pitt and St James streets
47 Sydney street, near Military buildings
48 East End ShelBeldstreet near Imperia 
81 City Road, opposite Christies' factory.
62 Cor. Dorcheeter and Hasen streets

V

BATTLESHIP JOURNALISM

One of the most curious cartoons yet 
published, reproduced in the current 
number of Cartoon’s Magazine, is taken 
from a newspaper printed on board one 
of the big British battleships. The name 
of the newspaper is “The North Sea 
Times,” and it is edited, so the an
nouncement reads by “one scribe and 
two Pharisees.” The cartoonist, who is 
probably a Pharisee, signs himself 
Chas. I. The battleship is the'“King

R. F. POTTS Auctioneer.
7—22.

How to Find a Good Room- 
Mate or Get Roomers

i on O* >
68 Exmouth street.
64 Waterloo, opposite Golding street 
66 Waterloo street, oppoeite entrance Gen. Pnk 

Hospital.
87 Elliot Row, between Wentworth and ME 
66 Carleton street, on Calvin church.
61 General Publie Hospital.
62 Cotton Mill, Courtenay Bay, private.
68 Erin street, opposite Peters’ Tannery.
64 Cor. Clarence and Erin streets
71 cor. King and Pitt streets.
72 King street, east, near Carmarthen.

NORTH END BOXES.

If Wi

m Stetson's Mill Indian town.
122 Cor. Main and Bridge streets.
128 Electric Oar abed. Main etreeet 
124 Cor. Adelaide and Newman «tree*
126 No. 6 Engine House, Main street.
126 DouglaaAve., opposite L. C. Prime's,
127 Douglas Are., Bentley street school.
128 Murray <fc Oregon;'s Mill, private.

Elgin and Victoria streets, 
ignore opposite Hamilton's Mills132 8irait Shore opposite Hamilt 

184 Bolling Mills, Strait Shore.
186 Cor. Sheriff and Strait Shore.
136 Strait Shore, Warner’s Mill.
141 Alexandra school house, Holly street.
142 Cor. Camden and Portland streets.
142 Maritime Nail Works, private.
148 Main street, police station.
144 Main street, opposite Harrison street 
146 Main street. Heed Long Wharf.
161 Fleming's Foundry
162 Mill street, opposite Union Depot 
168 rare dise Row, near Harris street.

Cor. Paradise Row and M Midge.
No. 4 Engine House, City road.

man
Glance at the Picture—Itllluetrates Perfectly

What You Can Do With Our Little Want Ada
The next thing to home is a place like home. Note the picture. 

Scores and scores of young men and young women have come to this city 
seeking employment and a good home to live in. Those who have sought 
a position, a room, or a room-mate through our little Want Ads have us
ually secured what they wanted.

It means everything to live in a neat, clean, home-like place where 
everything is done for your comfort and your pleasure is doubly increased 
If you secure a congenial room-mate with tastes like yours. If you want a 
•corn-mate, a little Want Ad inserted in this paper telling exactly the kind 
you want, will search and search until just the one desired is found.

If you are a woman with the right kind of * room to rent 
to young men nr young wonjen, a Want Ad m this paper will find then 
for you—at slight cost. This paper goes into good homes and it 
read by substantial people. There
fore the results come from this class.

Why not., decide right now

case

:164 Cor
282 Mount Pleasant and Burpee Avenue.
Ml Cor. Stanley and Winter street».
268 Schofield's Terrace, Wright street.
812 Rookland road, near iraneton Avenue.
818 Kocklaud road, near head of Millidge street 
821 Cor. Somerset and Barker streets.
412 Cor. City Road and Gilbert’s lane.
421 Marsh Bridge, Cor. Frederick street
422 At I. C. R. Round House, Marsh Road.

1

,

WEST END BOXES.
21 N. B. S. Mellon, Rodney wherf.
24 Market place and Rodney «tree*.
J6 Albert and Mlnnette street.
26 Ludlow and Germain street.
H Lancaster and Duke street.
82 Ludlow and Guilford street.
84 Maeonla Hall, Charlotte street.
86 Tower and Ludlow street.
86 St. Patrick's Hall, St. John street and Ctty 

Line road.
112 No. 6 Engine House, King street.
118 Cor. Ludlow and Water «treat.
114 Cor. King and Marketplace.
116 Middle etreet. Old Fort
116 Guilford and Union street.
117 Protection etreet, Sand point.
116 Cor. Queen and Victoria street, 
lit Oor. Lanoatter and St. Jama» etreet.
212 Oor. RTJohn end Wateon etreet.
218 Cor. Winslow and W a taon ■ treat.
214 Winter Port warehouse.

Four Boxes of No. 214 
216 C. P. R. Elevator.
216 No. 6 Winter Port shed. 
pi Prince street, near Dykeman's apt»»y

(Sagg—Homa for You to Adopt)
BOOM-MATE WANTED—6 weald Eke to share
<1U 'vSiw’^e’SZ 5“emUmLT^3
habits and who likes athletics. I pay IJ.M per 
week. Will gladly *are with tbs right sort of 
fellow at half the ossL The room Is eeonolMl 
and home-like—just the place to satisfy the re
fined sort of man. Address:Use

“The Want Ad Way”

YOUNG MEN ROOMERS WANTED—Hem tag 
Urge freet rooms, with modern rwHrsnlMiuism 

which we desire to rent to young man. We id 
situated close to the hnekisee section and yet tm 

away for autetneea. Each room can be 
Cost SAM per wesfi

oom-
esed by two young men. 
Call or address:

(Republished from Toronto Globa.)
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Your Eyes Need Care
The eye is a very delicate organ 

which needs care and attention. For 
your own sake be not carelees ; do 
not take chances with your sight. 
Pay us a .visit, and be carefully 
tested, so that you may know if 
glasses would improve your sight

K. W. EPSTEIN & CO.
193 Union aOptometrists 

and Opticians 
Open Evenings

ARE YOU INTERESTED I IN CHEESE?
WE HAVE A NICE ASSORTMENT, INCLUDING

..................... .25c. jar
.. 15c. and 25c. each
......................15c. each
......................15c. each
........................30c. lb.
............. .....30c. lb.

........ .................50c. lb.
10c. cake, 3 for 25c.

M&cLaren’s Imperial Cheese ..........................
MacLaren’s Cream Cheese, in cakes, two sizes
MacLaren’s Pimento Cheese, in cakes............
MacLaren’s Bulactic Cheese, in cakes............
MacLaren’s Cream Cheese, in bulk................
MacLaren’s Pimento Cheese, in bulk..............
French Roquefort Cheese ................................
Neufchatel Cheese ...................... ..................

’PHONE ORDERS PROMPTLY DELIVERED.
Call up Main 886—F* HILPS *—Douglas Ave. ànd Main

r!

$28$:
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