
INDEX 21

Fish—Cont’d 
Habitat—Cont’d 

Recommendations, 21:14-5, 19 
Handling

Methods, 11:16-7, 21-2; 12:16; 18:17-9, 24; 20:20 
Packaging, 11:22-3; 20:22 
Retailers, 11:29-30; 20:6-7; 25:50 
See also

Manitoba — Fish — Handling 
See also below 

Processing
Imports, 10:11, 13, 22; 11:33-4; 24:7 
Lump fish, 11:24
Mackerel, 5:11-2; 11:13-4; 12:11, 21, 25 
Marketing

Advertising, 5:8, 20-1, 27; 11:7, 26; 12:9-10, 20; 30:10-1, 16-7; 
34:20

Generic promotion campaign, recommendation, 5:8; 29:8; 30:6, 
10-1

Success, 12:13-5 
Board

Agricultural, comparison, 5:26, 28
Attitude towards, 5:17-8; 10:26-7; 11:25-6; 12:12, 16; 18:10-1 

Canadian Wheat Board as model, suggestion, discussion, 28: 10-1 
Canned products, 20:17-8 
Capelin, 14:16-7 
Competitive factor, 29:18
Foreign factory freezer trawlers, repercussions, 28:5-7 
Freshwater fish, economic analysis, recommendation, 22:9, 13, 36, 

67
Frozen fish, 14:22-3 
Golden caviar, 23:26
Government’s role, attitude towards, procedure, 10:10; 14:14, 

18-9; 20:20-2; 28:8; 29:8-13, 20, 21; 30:7-9, 15 
Inventories, 11:31-2 
Lobster, 11:29; 20:19-20, 25 
Mink food sales, 27:57 
Over-the-side sales, 11:17-8; 28:15 
Private enterprise, role, 35:10 
Problems, solutions, 29:6-7, 11-2 
Quality-price, relation, 26:9
Rough fish, 23:38-41; 25:41-3; 26:81 ; 27:25-6; 35:9-10, 13-7 
Single-desk selling, benefits, 27:13, 15-6 
Studies, attitude towards, 11:18 
Vacuum packs, 26:8-9 

Markets 
Carp, 27:32 
China, 28:7
Cod fillets, boneless, 12:6, 8 
Development, 12:12-3; 14:20; 29:7; 30:6-7 
Domestic, 10:8; 11:7, 15; 28:24 
Europe, 11:8
Fast food outlets, 12:13-5; 28:11 
Foreign, 2:15; 10:8, 27; 28:8, 10-1 

Seal boycott, effect, 5:13, 14-5 
Fresh fish, 11:9

Auctions, role, description, 11:28-9 
Boston and New Bedford, 11:10-3, 28 

Domestic market, 20:5, 8-9 
Local markets, loss, 25:61; 27:25 

Freshwater fish, 38:11-9 
Herring, 14:22-3; 20:23, 25 
Institutional, 18:17-8; 20:26 
Japan, 11:8, 15; 18:14; 23:40-1; 28:6-7, 23, 26-7 
Local, loss, 27:25, 28 
Nature, understanding of, 29:10-1,22 
Nigeria, 23:40; 25:42

Fish Waste as Silage for Use as an Animal Feed Supplement, Minis
tère des Pêches et Océans, Région de l’ouest 

Rapport n° 158, 25:9

Fishermen’s Federation of Manitoba
Mémoire à envoyer, 25:84

Fishery Products International
Etat financier, 11:24-5; 29:15 
Ocean Nuggets, 12:14-5

Fleming, M. John, pêcheur commercial, lac Winnipegosis
Poisson, commercialisation au Canada, étude 

Discussion, 27:49-54 
Exposé, 27:47-9

Forêts et produits forestiers, industrie
Pesticides, utilisation, 19:11 
Pluies acides, effet, 6:12

Fraser, honorable John, Ministre des Pêches et des Océans
Lettre à, de la Fédération des pêcheurs des Territoires du Nord- 

Ouest, concernant l’Office de commercialisation du poisson 
d’eau douce, 22:74

Frith, honorable Royce, sénateur (Lanark), président suppléant du 
Comité (fascicule n° 8)

Bill C-33, 8:11, 13, 16,21-4, 27, 29-30 
Procédure, 8:8-9, 14, 16, 30-1

Fromage
Cheddar canadien 

Demande, 17:19-20 
Exportations, 17:7, 17, 24 
Qualité, 17:18

Chèvre, fromage de, 17:11, 19 
Commercialisation, 17:22-3
Consommation, canadien/importé, statistiques, 17:9-10, 12-3, 18 
Copies des fromages étrangers, 17:18-9 
Exportations, 17:7, 17, 24 
Importations 

Contingents
Administration, 17:14-5 
Augmentation recommandée, 17:11-3 

Allocation, recommandation, 17:14 
Importateurs, réactions, 17:15-6 
Montant, diminution, effet, 17:7, 9-10 
Pays exportant, 17:13, 20 
Valeur totale, 17:24

Prix à l’importation minimum, recommandation, 17:13 
Variétés, nombre, 17:7, 9,16, 22 

Lait cru, fromage, 17:19-20 
Marchés, expansion, possibilités, 17:7-10, 13 
Prix, 17:9

GATT
Voir

Accord général sur les tarifs douaniers et et le commerce

GIFAP
Voir

Groupement international des associations nationales de fabri
cants de produits agrochimiques


