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b) Project: Planta Térmica Termovalle |

c) Project: Autopista Fontibon-Facativa Los Alpes

d) Project: Concesiones de Infraestructura

e) Project: Land Titling and Registry Modernization

f) Project: Regional Roads Program

g) Project: FINDETER i

h) Project: Pereira Potable water and Sanitation Project |

B) Upcoming World Bank funded Projects

a) Project: Land Reform
b) Project: Power Sector Adjustment
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