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| cE Potentral partrcrpants were recrmted from lrsts provrded by the Department and supplemcnted o
when necessary, by mforrnatron that was avarlable in the region.  Participants were recruited
"w1th the Ob_]CCtIVC of obtarmng a balance of representatrves from large and small compames

S}

L ‘Partrcrpants were Selected £rom 11sts of actlve exportmg compames that arc contamed in the
- capability guides. The samplmg frame of compames included a drsproportronate number of E
N large and more experrenced exporters : ' :

= The moderators gurde was developed based on the objectrves as estabhshed in the scope of
""f’WOIk Each group began with an mtroductron of the moderator, an explanation of the purpose
-~ of the research, an outhne of where the GMOR series fit in and some of the ground rules for ,
* focus groups. - ’ : '

~

S Participant Profile

CItis important to understand the perception, motivations and beha\tiour of the participants :
~ because understandmg them explains much of their attitudes towards the GMOR. Participants
"+ were typically male, had years of expenence, were knowledgeable about the industry and

were generally hrgh ranking in the ‘company.’ They beheved themselves to be
action and results—onented '

: In addltron these part1c1pants make it thclr busmess to know the markets. They keep abreast.
of events on a darly basrs As such they readily detect dated and inaccurate mforrnatron
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