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In the normal course of events the findings of the Economic Council of
Canada will not be available until late 1967. Your Committee, however, feels
that the function of consumer protection is of such urgency as to require the
establishment of a Department of Consumer Affairs. Because of the special
responsibility of the Department of Health and Welfare, the Department of
Agriculture, the Department of Fisheries and the Department of the Registrar
General, your Committee is not prepared to recommend the nature of the
administrative structure for such a department until the Economic Council of
Canada reports. However, because of the need for consumer protection, for
coordination of existing legislation and for the immediate establishment of
machinery to receive and investigate consumer complaints, the Economic Council
of Canada should be asked to report on item (a) of their reference as soon as
possible.

Additional legislative authorization may be necessary ultimately for the
protection of the consumer but this should not stand in the way of immediate
action which could be carried out under existing regulations. Your Committee
reached certain specific conclusions, which are:

(a) with particular respect to food, that the establishment of standards
and grades should be extended to cover all commonly purchased
foods for which standards or grades would be useful to the consumer.

(b) that a standardized nomenclature for designating grades for different
classes of food should be developed as quickly as possible and that an
intensive campaign should be undertaken to acquaint consumers with
the meaning of the grades;

(c) that manufacturers of consumer products should be required to modi-
fy their packaging techniques so that, where applicable, the weights
or contents are expressed in terms which minimize the difficulties of
calculating and comparing prices.

Recommendations:

(a¢) That a Department of Consumer Affairs headed by a Minister be
established.

(b) That immediate steps be taken to promote standardization and sim-
plification of grades, nomenclature and packaging for commonly pur-
chased consumer items.

7. The Promotion of Retail Sales

Your Committee noted, with interest, the variety of promotional schemes
which had been introduced by the major retail chains to encourage customer
loyalty. One senior executive of a corporate chain expressed the view:

“A lot of people are anxious to play games and have these contests. It
is all part of their present-day life to engage in these adventurous things.
It is a challenge. . .Have you ever considered how dull it would be for a
housewife to go into a store and see nothing but price tickets and a display
of produce.” :

The competitive significance of promotional devices was emphasized by another
chain store executive when he said, “If stamps are in fashion, then you had
better be in style yourself.”




