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KODAKS

'REMOVAL NOTICE .

J. G. RAMSEY & CO0., Limited\

Have moved

to, their new premises
doors west of the **Mail & Empire"’).
our old patrons at our new store.

at 66 King Street West (a2 few
We will be pleased to see all

im0

»y
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Royal _él__exandra

The Bachelor, .

Out of a cynical bachelor who Wears
hos heart on his sleeve, & ch:rmdng
stenographer of good birth and anx-
jous to help a youns brother in his
college course, the young brother with
an infinite capacity of putting his sis-
ter in a false position, their attractiye
mother, a benedict friend, who sees
how matters are moving, an original
office boy and an oddity of a servant
girl, the late Clyde Fitch constructed
& bright and amusing comedy. ‘“The
Bachelor” produced by the Shubents
at the Royal Alexandra last night is a
slight affair, but in the hands of the
skilltul playwright, is also an excel-
lent plece of fooling with the interest
constantly maintained. The plot, altho
simple, is cleverly sustained, its evo-
lution is natural and the crisp and epi-
grammatic dialog carries it off to the
accompaniment of a ripple of genuine
laughter,

The comedy opens in the private of -
fice of Goodale & . Holmes, the -senior
pirtner being the bachelor, whose un-
recognized love affair forms the motive
of the play. To him enters Edward
Kirby, the benedict with the keen eye,
whose banter begins the process of
education thru which the bachelor
passes before he completely realizes
his reaily 'hopeless condition. Then
comes ‘“Jenny,” herself very much in
love and led by her brother into con-
fessing it. He, pledged not to give his
sister away, blunders beautifully in
his effort to smooth her path, but &0
places Goodale that he proposes with-
out really knowing his own mind. She
learns the truth and woman-like de-

- nles everything and breaks off the en-

gagement., That reveals to Goodale
how deeply his heart is involved and
in the end love trumphs and the cur-
tain falls with all misunderstandings
'.;emoved and the proverbial happy end-
ng. .

This thread of story garnished with
various amusing interludes and many
sarcastic and witty reflections on’ life
and manners constitites the play. It
depends largely for its effect on artis-
tic interpretation and certainly noth-
ing better in that line has been seen in
Toronto. The company is more than
excellent, and their easy and natural
acting carres the play along, As
George Goodale, Charles Cherry more
than sustained his reputation as a
finished actor. He gave an admirable
study of the bachelor without over-
stepping the line dividing comedy from
f@rce. Miss Ruth Maycliffe was de-
lightful as Millicent Rendell and Miss
Helene Lowell as Mrs. Rendell could
hardly ‘have been bettered. Miss An-
nie Buckley was sufficiently humorous
in the part of Hilda ®Flint. Ralph
Morgan, who played Bill ‘Rendell, gave
& really good interpretation of the role
of the well-meaning but tactless bro-
ther,” Percy Lyndal was excellent as
Edward Kirby, and Jacob, the office
boy,» found a suitable interpreter In
Charles Laite. The comedy was at-
tractiy staged and was received with

' every manner of appreciation by the

lqrge audience. “The Bachelor’ pro-
vides an enjoyable evening's enter-

tafnment - and ought to i
Toronto, 4 o

At the Princess,

Elsie Janis.

Elsie Janis, “a sight to make an old
man young,” like  the ‘‘Gardener’s
Daughter,” is queen.of 'the boands at
the Princess this week in that bright-
et and gayest of sparklers, George
Ade's “The Fair Co-Ed.”

“ I $ust want to thank you so much,”
sald Miss Janis last night after half-
a-dozen clamorous recalls, ‘“and tell
you how glad we are to be back in
Toromto. We were afraid you migit
say, O there's fhat obd affair) the Co-
Ed, egain,’ and stay away. 1 you
knew how mmuch it means to us and
how happy it makes us when you are
B0 kind and appreciative,”” and she
kissed both hands in- rapturous ac-
knowledgmenit to the crowded and
gratified playgoers.

For the minority who have not se2n
““The Fair Co-Ed’ let it be known
that it 41s dullt upon the two  theses,
“Whet do the §aculty know about run-
mng a college?’ and “‘A little womnan
is & dangerous thing."”

Charming ecbnery, hright dialog,
graceful and vivacious dancing, lovely
costumes, clever singing and a cyclone
spirie’ of mirth, inspiring a.first-class
e¢ompany, make the piece irresistible.

Blse Janis herself, they say, comes
from Milwaukee, and the ,Cream City
: should put up a monument to her as a
' nagive | genius. In her impersona-
tions, to mention one aming a dozemn
things,_ those of Eddie Foy and Harry
Lauder, fairly suspended the action of
the plece. ' The audience could not be
satisfled and kept on demanding more.

The dance opening, Act IL, was de-
lightfully novel, and Bena Hoffman
end Larry BeckR, won honor by their
whirbwind waltzing. The choperon
sohg by Harry Depp was one of the
#olo Aits. In the concerted singing the
college glees Act 1. were capleally
done, the tefiors 'with James Reaney
taking & lon glend. The football song
olosing Act. II. was a splendidly ani-
mated uproar. Altogether a more scin-
tillating combination of 60 clever peo-
ple ean handly he expected during the
season,

e et

Grand.

U wildfire ”

“Wildfire,” the popular racing play,
has caught on like wildfire in this city,
and judging from the hearty manner
in which it was recelved at the Grand

PHYSICIANS PRESCRIBE

Dr.Martel’s Female Pills

4 houses all week.

1all, ‘az Doctor

last night, there is not the "slightest;
doubt but that it will play to capacity
It was the first dra-
matic show of the season at the Grand
and, to regular theatregoers, it was &
welcome change and at an appropriate
time. The bookings of the Grand
show a careful arrangement, and the
public are not given too much of one
class of entertainment.

“Wildfire” is one of the funniest and
most interesting of plays dealing with
the races, and as there is a fascina-
tion in stories dealing with the turf
and the “sport of kings,~ all theatre-
goers take kindly to a drama con-
structed on thtese lines and success i
assured.

In the production last night careful
attention was given to the staging. All
the accessories for perfect pictures
were in their places, and the play ran
smoothly, making a new stare record.

The atmosphere of the track is pre-
gent-during the whole of the play. On-
ers, trainers, bookmakers, reformers,
jockeys and stable boys are pictured
i their true colors, and the story is
related in three acts—at the post, at
the half and at the finish,

The character which stands out pro-
minently thruout the play .is that of
“Bud,” the wise stable boy, capably
presented by Will Archie, a diminutive
comedian, who has evidently made a
study of the character he 80 ably
portrays. Slangy, but lovable, “Bud”
makes friends. True to the stable, he
watches ‘Wildfire like a child, and to
Mrs. Barrington, thee owner of Wild-
fire, hee shows great attachment. In
the character of ‘Bud” is the great
part of the play, and in the-hands of
iWill Archie it was given a presenta-
tion that could not be improved upon.

As Mrd. Henrietta Barrington,
Julila West proved an able successor
to Lillian Russell, Her charming stage
presende, with an agreeable role,assist-
ed materially in retaining the intercst
in the story. Rowland G. Edwards, as
John Garrison. W. Blackburn Wood-
Woodhurst; - John -Ca-
vanagh, as John Duffy, the bookmaker,
all gave splendid interpretations of rhe
various characters,and the act climaxes
were vigorously applauded. The en-
thusiasm shown by the audience last
night was, indeed, encouraging to the
players and indicate a big week for
“Wildfire.”

Shea’s.

Reminiscent Fun and Sentiment.

“Back to Wellington,” with Howard
and Nonth, at Shea’sy is one of the
pleasantest trips you can t@ke. There
is loads of fun and a degd of warm
homely philosophy by the way, and,
like every good holidays, # leaves a
pleasgant taste in the memagy. ‘‘Back to
Wellington” is a sort of sequel to the
act that made these two, tie rube and
the wise guy, headliners ft for any
bill. This little sketch just sort of takes
you by the hand and leade you away
back thru the years, be $hey few or
many, to the little old hogge town that
most city folks come from @r have lived
in at times. The whole thing is as
like as & photograph, with all the at-
mosphere of a painting. Jt is easy to
laugh and- it 48 not hard #® cry if you
see this sketch right.

Ce-Dora comes from the New York
Hippodrome and does a spighty risky
nide on a motor éycie aboug the interior
of & big gilded globe-shaped cage. If
you want to be thrilled thie act is it.
Ce-Dora takes enough chances in ten
minutes to last the ordinagy individual
a lifetime.

“A Legitimate Hold-up” is just
straight farce, in which William H.
Macart and Ethiynne Bradford kept
two large audiences!in convulsions yes-
terday. The lady with the fancy front
name finds time to wear a very strik-
ing gown. The dialog is so bright that
the plot doesn’t matter.

Dainty little Anna Laughlin, who was
a large part of\the charm of ‘‘The Wiz-
ard of Oz,” hae some dainty songs and
dances, Howard Bros., with ‘an act they
call the “Flying Banjos,” pleased. It
is not music, but it sure is some jug-
gling. The ‘“‘Great Jupiter” Bros. do a
deal of sheoting and their act is novel
and entertaining,

‘jences both afternoon and evening yes-

-4, has -arrived in Toronto.

Emma Francis is right there with
her topsy-turvy tribe of Arabs and|
provides much fun, while the Gartelle |
Bros. give lovers of wroller skating a |
treat that is timely and clever. The|
moving pictures are new and Gus Nau- |
man has a pleasing program of music!
to carry off a mighty fine show. !

Majestic Music Hall

Consul Almost Man.

“Consul,” the world famcus chimpan-
zee; appearing at the Majestic Music
Hall this week, has not been over-
estimated in the press notices he has
received. His intelligence and cunning
is =0 almost human that it seems 2
shame, that he cannot carry his imi- |
tations of man to the limit of active|
talking. ‘His grotesqueries as a thes-
pian show a  natural appreciation of
human humcr that would dc credit to
a trained comedian. He's ag naturai
as life. His native demeanor and ms[
physiqu2 are the only burlesque fea~ |
tures of his act. To watch himn imi- |

te a fran smoking is a scream, His
stunt includes an acrobatic whirl on
tcller skates, and there is no mistaking
he can hundle himself. H> can cut
figures and climbd stalrs carrying a |
glass of water witkout spilling it. |

Rilly Dillon, “the mar with 1000 |
songs,” is & whole performanceé in him- |
self. [ |

“The Girl
surely merits the name.
“Eternity’’ and Tosti's
were acceptably rendered.

An amusing diversion was furnished
by the rplaylet, “Ella’s All  Right,” |
which is replete with m‘irt'h-pruvokmz!
situyations that should hit hcme to ali|
but a small few., It is played by Pau!

With the Angel Voice” |
Her songs, |

“*Good-Bye”

singer and impersonator, and the Yalto I
Duo, novelty dancers.

Gayay s

Arnold’s Serenaders.

57y

Arnold’s Serenuvders provide the at-
trection at the Gayety Theaire this
week. They brought oue large aud-

terday. :

The first half of the show is' made
up of a laughable skit called “A Day
Clerk,” in which Bob Van Osten and
Annie Hart provide a lot of fun a9
Sappy, a hotel clerk, and Nira O'Fla-
herty, the keeper. ‘Dufgng the olio a
pumber of clever numbers are seen,
Tim Lycns and iVola Crape, Alsace
and Lorraine and Annie Hart do spe-
cialties that were well received. The
telephone song of Lyens and Crane i2
the first act was probably the hit o
the entertainment. The ‘‘People’d
Cholce,” a somewhat rambling bit of
nonsense, akes up the second haif,
and while there is not much to this
part, it serves to hring out & collec-
tion of pretty girls gaily costumed.
The snake dance, which was one of
the features of the afterncon perform-
ance, was changed to a toe dance in
the evening.

Taken in all, the Serenaders have the
effect of driving away all care for the
time ‘being, and will no doubt draw
large audfences for the balance of the
vreek.

Star.

.

Something New and Cleaner in Bur-
lesque.

Many, many musical comedies play-
ing the big houses get away with less
elaboraie and costly scenery and cos-
tumes than are lavished on “Town
Talk,” the burlesque offering at the
Siar this week. Barney Girard, who
wrote the show and saw to its staging,
certainly has gone one ahead of. the
line in this show, which ig the biggest
and best ever. The one thing which

stands out all over it is the cutting
out of the would-be funny attocities

that go for comedy with the ave'ragel.

burlesque chow. 7The whole thing has
more of the air of the musical comedy
than intelligent folks go to hear and
see. ;

The mainstay of the show Is “The
Man Who Built the Fence,” who, in
the somewhat modern fable, plays th>
Dr. Cook to Adam's Peary. He's the '
fellow that constructed the structure
upon which it is alleged that the other-

_wise admittecly first man was set %D

dry. The rart of the first man I8
made a sfream of fun by James Fran-
cis ‘Sutilivan, who  would be funnier,
however, if he cut out a lttle of the
rough ‘stuff of which the show is other-
wige happily devoid.

‘The plece deals with the world from
beginning to-end,and piot and anachro-
nism are happily ¢isregarded. The mu-
sic is bright and as befcre remarkod
the costumes and scenery are the very
last’ word, *

Barney Girard has really set out to
clean up - in" Bis burlesque offerings,
and you ought to hear him tell how'
he got-ahead of the game and had to
go back a little closer to the old-line
jokes to wait 1l his public was ready
for the bettar article. It will be some
loud choers for  the burlesque gamwe
when a few more of the.managers get
thig saner:sense of burlesqle.

Co )
Griffin's
Comedy and novelty acts that wer3
Lright and up-to-date pleased crowded

houses at Griffin’s Agnes-street Five

and Ten-Cent Theatre yesterday. The
hill is an unusuvally strong one. Se-
haunard and Bellorora, the masters of
everything musical, present a novelty
musical act, which is original and sen-
sational in the extreme. Le Rid, Scar-
lett and company presented their one-
act playlet, ‘““The Society Masquerade.”
There is plenty of comedy and a touch
of real pathos in" this turn’ that ap-
peals to everybody. Other turns on
the bill that are entertalnjng pom-
prise Jean DBeangere, impersonator;
Glenbrook and Eldridge, bag punchers;
Wood and Bell, comedians, and Mollie
Granger, ‘“The Cheeriest Comedienne.”
The movir.g pictires are unusually in-
tcresting thi.s week.

Miss Jessie ‘Maclachlan, who will ap-
pear at the forthcoming concert of the
Sons of Scotland at Massey Hall, Nov.
Miss Mac-
lachlan wishes it to be understood that
she is mot associated with any of the
other Scottish vocalists who are an-
nounced to tour Canada, as might be
inferred from some of the notices that
have appeared i the public press.

Willilam Campbell, secretary of the
Caledonian Society and manager of
the Canadian Musical Bureau, Toronto,
is attending to the Scottish prima don-
na's bookings, !

eHsEsER HGREBS
The . .. =
Béll Autonola &

It you will come here
and examine the Bell Au-
tonola for yourself, Wwe
think you will conclude to
purchase ome.¢ This w-=
derful instrument makes
playing possible for every
non-player, and opens up
the whole fleld of music
to the pianist without the
drudgery of practioe.

,~

®

~

can actually be played
with the aid of music roll
and treadles by any mon-
player, - and can also be
played by hand in the usual
way. It is TWO PIANOS
IN ONE.

Let us take your pre-
sent plano in part pay-
ment. We can arrange to
recdive the, balance in
small sums month by
month.

We mail catalogues to
any address on request.

= Bell Piano Warerooms
146 Yonge St..

-~ o

“h Aristocrat Algpnz Pianocs."”

& A :
Showing -  design - “Corin-
thiano” 'in the Heintzmen &
Co.  Art Series of Planos.

Through a period of more
than half a century there has -
been a patient striving to
reach . the best things in the -
construction of the

' Heintzman & Co.
Piano °

The result-is, that this great
Canadian-made piano—think-
ing always of the genuine and
original' Heintzman & Co.—
stands to-day on the supreme
pinnacle of piano excellence.

—*‘Pogsesses unique musi-
cal charagcteristics that
give it a distinctive
place among the great
pianos of the world.”"— .

| Burmeister.

| PIANO BALON : 115-117 KING ST. W,
TORONTO, OANADA.

AdvcrtishalAge"ncy Notes

(Reprinted frgn‘ﬂnj York Co-—pqdnl)

This column has a distinct edu-.
cational value to businessmen, be-
cause it gives them Ideas on ad-
vertising that: they can utilize.

Our businessmen readers, as well
as advertising agencies, are invited
to express their views on the merit,
value, growth and.future of adver-
tising. . By such .interchange. of .
viewd great good, it is felt, will

come to all participants. -
: ;

Mr...C. O. Sacks, president of the
Rowland . Advertising Agency, . says:
“Po-my, mind, the development of the
small advertiser is one of the most
iinteresung tasks that fall to the lot
of the advertising agent. By small ad-
vertiser, 1. mean the manufacturer or
business man who has‘a salable .pro-
!duct which Teadily lepds itself to the
possibilities _of advertising, but who
has a lMmited amount’ of ‘money with
which :to start a campaign. A

“Watching the ‘gradual growth and
expansion’ of "a  business, -to: be In 4
small way’ responsible for its prosperity
and success is;, without doubt, a*happy
privilegeé which.only those of theadver-
tising ‘fraternity . enjoy and’ command.
The advertising  agent: takes as much
interest in. the -building-of: a bustness
which comes under hjs direction as the
merchant ‘himself does. * In fact, the
interests ~of both are identica!, and I
believe that freguently the advertisinz
agent’s greatest! successes have
achieved: thrii the-acceptance: of mod-
est accounts’ from’ business men who,
in due course of time, have been de-
veloped into Jarge users of space.

I mean by reciting the case of a recent
acaquisition to.the clientele of a certain
agency, illustrating that it is possibie
for the 'man with a small appropriatioh
to achieve immediate results thru effi-
caclous advertising. °

A True Campaign Story.

“Not long ago an adyertising agent
met a solicitor who was connected with
one of the large advertising agencies.
After a casual conversation, the solici-
tor said, 'By the way, why don’t you
get after 'so and so'—mentioning &
manufacturer. ‘They’re going to do a
little advertising. They .are too smail
for ug to- handle—going to spend onl¥
$800—perhaps you might like to handle
theeir account.’

“The agent wanted the account, even
it the appropriation was but $300; so he
thanked the solcitor for his informa-
tion, and 1§ minutes later met the man-
ager of the concern mentioned. The
, manager listened courteously, grew in—
terested and ook the agent thru his
little plant.  The agent saw enough to
convince him: that the ‘business man
: had an excellent proposition. His
manufacturing facilities . were lmited,
his_business small. - He was making

he wasn't selling’' them for the reason

|
|
{
i
| that the ‘- buying public, the

about the excellent values he had to |
offer.

“The agent became enthusiastic when |
he saw the possibilities that lay before
i him.  He went into every detail of the

’he wanted to reach, had not been told
|

business.
i the visit lested two hours, and, best
iof all, the agent found Mr, Jones—of
| course that isn’t ‘his name, but it wi'l

| do—to be an energetic, 8 Sgressive mun, |

|with courage and confidence in - the

]value of good advertising,
Had $300 to Start With.
“I have $300 to start a campaign
iwith,” said Mr. Jones. ‘“Can you do
anything for me with so small @ sum e
“The. agent told him he could. In
| fact, he went so far as to practicaily

been ¢

“Perhaps I can best expiain just what |

artistic,' well-constructed articles—but |

peeople |

Instead of a few minutes, |

A. MeTAGGART, M.D,, C.M,
75 Yeunge St. Tereate, Canada.

Referen
(ealionild -
roiitted by :
NSE-! Ww. R. Meredith, Chlef Justice.
W. Roes, ex-Premier of Ontatio.
D., President Vie-

standiag and perscnal integrity

Hon. G.
. Rev. N. Burwasi, D
toria College. 4
. Rev. Father Teely, President of 3t Mich-
ael’s College, Torounte. : :
Dr. McTaggart's vegetabis remedles for
the ligquor and-tobacco habits "are
tul, safe, inexpensive Lome Lirestmenis,

Liquor ; Tobacco Habits

healtn- |

!xu;rantée immediate fésul;é—-advertig—

Png p.is Taith equals g quantity. of. op- !

timis 4. . :
| - “I'he: guestion then confronting. the
agent was the selection of mediums.

The metropolitan dailies were chosen.

was. on Wednesday. .On the following
Saturday, an advertisement of his ap-
peared "in The Evening Mail. On Sun-
day,.The:Herald, Times and Sun car-
ried the same advertisement. By Tues-
day evening . Mr, Jones  had 'received
nearly 300 reples. 2
_“On_the Wednesday_ following, oae
$500 ‘article; orie smaller one for $260
and still another had been sold, anid
ther¢ were many good  proapects in
view. The agent still had some of the
$8)) left, and the next Sumday the ad-
vertisement (copy changed) appearad
in The Herald and The Times—with a
| repetition of resu:ts. By the end of that
{weex Mr. Jones’ plant was working
hovertime, he had-added to his office and-
i factory force and was behind on de-
i Biveries. :

=l .“Then larger space was used in The
New York Commercial, The Mail and
{ The Globe. ; -

|* “Instead of $300, Mr. Jones has spent
i nearly six times that amount since April

| He has been working in the capacity

of his plant. He is going out in the
¢ountry next year, where he will have
plenty of room for a large factory on
& spur from some railroad. .

How His Business Grew.

“Mr, Jones sold only four articies be-
fore he started to advertise. Now he is
figuring on municipal and government
cortracts. You have to give him a
week's notice if you want to get de-
livery. He wears a perpetual smile—
| he is a staunch advocate of advertis-
irg, and is a-splendid example of the
man with a small business who has a
good product, fdith in himself, faith in
advertising, and the determination to
succeed., i

“Then, of course, there is the adve
side to the subject, wheme the man who
has been successful, thru advertising
ceases to give publicity to his product.

“About four years ago am advertiser,
whem we will call Mr. Smith, was

" | spending approximately $40,000 a year

for advertising. His business was so
large that he simply could not handle
it. So he built a large factory in the
suburbs ‘of ' New York and increased
his manufacturing and office facilities
in order to ‘take carc of the large de-
mand forhie product, primanrily brought
about by efficacious 'adventisiig. The
goods he manufactured ' were without
doubt .the best on the market and at
that time he controlled fully 80 per
cent. of the entire business in hie parti-
cular field. The remaining 20 per. cent.
was divided between two relatively ob-
scure competitors. -
Disadvantage in Discontinuance. -

‘It so happened that that Mr. Smith
was - doing ‘8o :much business that he
| was of the opinion that:he could cur-
tail his advertising without jeopardiz-
‘iig the dJemand for his goods. He cut
- his. appropriation to, practicaily noth-
ing. Atter a while, one seldom saw his
name in the advertiding pages of pub-
| lications where it had Wng held a pro-
| méinent place.  In fact his product wasg
| particdlly forgotten, a¥tho the 'momen-
| tim -of his eanly chmpaign still hﬂd-iu
a0 T i
‘“His competitors were - &4
energétic ‘men, alive to the possibilities
of publidity, especially as he whs tem-
porarily. disa om  eght.
fore ' long. these compett\dn‘ were using
effedtive ‘space and they 'soon began
to get more than: the scraps that fell
from - Mr. Smith's table.  The .buying
public were’ influenced and bought the
mercharidse " of the competitors—so these

“tio-date - manufacturers . grew, -pros-
pered and .obtained = a : foothold from
which, it- was- hard " to_dislodge them.

Smith; at last hepding the adyice of his
advertising agemnt, started. once _again
to advertise—BUT :the cumulative ef-
| fects' of his' early’ efforts -were reduced
| to' a negligible quantity, or rather lost
entirely, and ‘he, was praetically forced
| to start at the béginming again.

“Fhe-fwo weak' competitors could not
haveflasted much fonger had Mr. Smith
| coptinued’ his; early policy of large and
| donsistent @wdvertising. The brief spell
| of 1uletness” on-the part of Mr. Smith
gave them anopening widich ¢hey were
quick to -take !
| day both of these
a .Jarge business. Lk

Constant Advertising. Necessary.

“Of. ¢ourse the nroral- is self-evident,
yet.it is-a problem which those in the
| agency business meet every day. There
is- a tendenéy upon the part of many
business men.to .8toD or to Hmit their
advertising -when they are doing a big
businegs or else when they are doing'a
emall business, There seems 10-be no in-
termediate stage. They fail to recognize
the importance, I’ may say THE AB-
SOLUTE NECESSITY FOR ADVER-
TISING: ALL THE TIME, ''Of course,
PRACTICALLY EVERY SUCCESS-
FUL CAMPAIGN IS PROJECTED ON
THE PRINCIPLE OF "CONSTANT
ADVERTISING—regardless of business
done or-in. prospect. But the magjority
of .business men fail to recognize the
fact -that 'the buying public soon. for-
gets. ' There comes a day when the
trade mark or name of even a famous
product—one ©of mnational reputation—
ceases to be familiar;: ‘suddenly therf
js *‘another Richmond = in " the field"
and the public. flocks to the newcomer.
The prevention of this lles, of course,
in constant advertising.”

competitors are doing

in Society,

Dr. and Mrs. J. N. E. Brown-are at
the - Chalfonte, Atlantic City, ;
Mr. A. 8. Cameron and Miss iolet
| cgmeron have returned from a tuur of
the Pacific cpasi. s S
Mrs, J. J. Jackson of VVm;n;[;eg is In
| town.
Miss Ethel Brown has returned froin
| California. A
{ “Mrs. Carey, Huron-street, teft
‘tor a visit to Chicago.

has

| has been’ the guest of Mrs. Carey in
| Huron-street, has returned home.
| Col. Sir Henry and Lady Pellatt are
| jéaving to-day for Winnipeg. :
|~ Miss Muriel Acton Burrows has Teft
| for Paris, where she will be the guest
| of Mr. and Mrs..C. E. M. Hodge.
| Mrs. Robert Snarr, 33 Dundunakl;
| street, announces the engagement of
her daughter, Unda Olive Saarr, 10 Mr.
| Maynard E. Zepp, also of Toronto. The
| wedding will take place in November.
|~ Mrs. Gilmour and Mise Fetherston-
{ haugh are the
{ Plummer,  In Madison-avenue.

1

{the winter. 246

A Trip to the Thousand Islands
1s still most delightful,

The first conversation with Mr, Jon:s |/

i

aggressive, |

- Be-~ |

| eAbout -two. years‘passed and Mr.|

advantage of, and. to-/

Mrs. Charles Holden of St. John, who|

1
|

|
|
I

|
|
|
|

gucsts of  Mrs. Frank |
Mrs. |

wa for |
ces as to” Dr. McTaggart's pro- | Gismour has taken a flat in Ottawa |

via the com- !

fortable and commodious steamer To- |

‘ronto of the R. gnd O. N, Co.
the time to see the beautiful
in .all their gorgeous autumnal

meals and berth.  -Two trips only oe-

Now 18 |
islanis |

tint=. i
Very low rates are in erflect.vincludin.:(

™ WILLIAMS

& SONS CO.
LIMITE

MISSING LETTER CONTEST

"PRIZE e
WINNERS

In our Missing Letter Contest which closed Satur-
day Night, September 25th, the first and second
prizes were awarded as follows : :

1st—John J. Taylor, 36 Hertel Ave,, Dovercourt
—1 500 New Scale Williams Piano

2nd--Arthur J. Algate, 626 Shaw Street
—$350 Ennis & Co. Piano

Owing to the large amount. of work in going over the replies, the
other successful contestants will be notified by mail.

MISSING LETTER PARAGRAPH

The R. S. Williaifis & Sons Co., Limited, P — bl — — — — V¥ De-
partment, following up the great s — ¢ & — — § of the Contest me-
thod of advertising thelr famous p — — d == = t (the “New Scate
Williams,” the piano of the hour and Player i
-~ g) has i d the p t liberal
P——PpP n,p———*—)'asrurthermeansofd——
— — — t advertising, believing that the “New Scale Williams"” Pianos
in the homes of s - d purchasers is the maost last-
ing and s 1 kind of advertising. A large p—
e - — — n of the f — — 'd usually spent in newspapers, periodicals,
magazines, etc., hds been d - dto this new ¢ — — -—=
— — 1 of direct advertising, the b — — & — — — 8 of which go to the
many purchasers instead of the few publishers,

e B

"THE CORRECT PARAGRAPH

The R. S. Williams & Sons Co.. Limited, Publieity Department.
following up the great success of the Contest method of advertising
their famous preduct (the “New Scale Willlams,” the pilano of the hour
and playver instruments), has innugurated the present liberal propowsi-
tiomn, purely as a further means of direct advertising, believing that the
“New Scale Williamna” pianos in the homes of “satisfled” purchasers
fs the most lasting and substantial kind of advertising. A large por-
tion of the fund usually spent in newspapers, periodicals, magazines,
etc., hag been diverted to this new channel of direct advertising, the
]be-elhn of which go to the many purchasers instead of the few pub-
ishers,

"REPORT OF THE JUDGES

We, the undersigned. having acted as judges in the Missing Letter
Competition of The R. S. willlams & Sons Co., Limited, beg to inform
the public that the contest was conducted in an absolutely fair and im-

partial manner.
A. G. DONALDSON, Daily Star,

C. S. FURNESS, The News,
E. §, BEAN, Evening Telegram,
Toronto, Sept. 256th, 1909,

We wish to thank everyone who entered .this great contest, and we
extend a cordial invitation to call and inspect our new place of ‘business,
‘which is the most complete music establishment in Canada. -

THE WILLIAMS & SONS CO.

R. S. LIMITED
143 Yonge Street

C. J. TOWNSEND, 68 King St. East
AntiqueMahoganyFurniture

; "RECENTLY ARRIVED FROM ENGLAND

“Comprising Dining Tables, Card Tables, Tea Tables,
Snap Tables, Loo Tables, Sofa Tables, Teapoys, Buf-
fets, Bureaus, Dréssers, Highboys, Wardrobes, Chef-
foniers, Empire Couches, Venetian, Sheraton, Hipple-
“white, Chippendale and Adams Chairs. Inlaid Tea
‘Tables, Trays, Wine Tables, Pie Crust Tables, Canopy '
Bedsteads, Sheffield Tea Sets, Trays, Brass Trivets,

some
25 BEAUTIFUL SIDEBOARDS
The whole forming a Very Attractive Display to bs
Sold by Private Sale at Prices Lowest in the Trade,
all marked in plain figures.
*  NOW ON VIEW :
C. J. TOWNSEND, 68 KING STREET EAST

MURPHY GRUFF TO BERNIER |Marbor, Labrador. (Signdi) Frederick
A. ok. A
Murphy was Peary’s boatswain, who
was troublesome also to Cook,
Death From Lockjnw.

ST, CATHARINES, Sept.
Lloyd, widow of the late Arthur Lloyd,

8o Dr. Cook Says, in Explaining Re-
cent Telegram:
OTTAWA, Sept, 97.—-Asked for 2a
statement as to his reasons for his re-
ference to Capt. Bernier, Dr. Cook has
wired- from New York: “Bernler
prought suppliesssent by Mrs.' Cook.
Left them at Etah in care of Harry
Whitney on August 20, 1908. Berniger

asked for Esquimaux and dogs, and
was refused by Murphy. In Bernler’'s
jetter Beechy Island. Lancaster Sound,
was given as his next winter station.
See Whitney on Jeannie, now at Battle

of this city, died early this morning.
Her death is believed by physicians to
be due to lockjaw, caused by injuries
she sustained fromm a fail a week ago.

The principal members of the staff
of the Allan line and its captains of
steamers have received notice that ens
gagements will be continued for a year
as at present, This is belleved to In-
dicate that further changes will then
occur,

We Offer You

o

the choicest brew that one of
America’s most modern brew-
eries has produced--pure, nour-
ishing, sparkling

Cream of Michigan

A beer of surpassing flavor.
Skilfully brewed from the choi-
cest malt and hops that money

Properly ripened by
age; healthful, strengthening, g
invigorating.

27.—Mrs,”

hardware merchant, a prominent lady

Sl

e
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No hypodermic injections, no publicity, nogtm_e the season closes, Sept. 27 and 2¥.

oss of time from business, and a eertain
Lm. Consu'tation or correspondence in- Full particulars at ticket office, 2 King-
= 'Street east. a23

nA v 5 p—r ) T
- Nicholson and Miss Norton, an ex-|

{ FOR WOMEN’S AILMENTS. ceptionally wel-mated team. (

A Temedy for medical purposes ob- Complimentary mention should be |

talned only at first-class drug stores. inade of Miss Ina Clare, a brilant|

oy
Pianos Rented

"3
Yriirlititg 4T ALL FIRST-GLASS BARS

A ——————— i e 4 S e S

Yeho




