Il. OVERVIEW OF WORLD TRADE DEVELOPMENTS

TaBLE 2-1
World Merchandise Trade by Region and Selected Countries (US$ billion and %)

Exports Imports
2007 2007 2006 2007 2007 2007 2006 2007
Value Share Annual growth Value Share Annual growth
World 13,808.0 100.0 15.5 148 = 142110 100.0 14.5 14.4
North America 1,853.8 133 133 10.7 | 12,7044 19.0 112 6.3
United States 1,163.2 8.4 14.6 122 20170 14.2 10.7 5.2
Canada 4185 3.0 7.6 7.8 389.7 27 10.9 9.0
Mexico 2720 2.0 17.1 8.6 296.6 2.1 15.7 10.6
Central and 495.6 36 212 14.9 454.6 32 215 25.6
South America’
 Brazil 160.6 12 163 16.6 126.6 0.9 235 32.1
‘Europe 5,768.8 415 13.1 159  6,054.6 426 14.5 15.6
EUQ7) 53126 38.2 129 15.7 | 54522 38.4 14.6 153
 Germany 13265 95 14.1 197 = 10594 75 16.7 16.8
France 552.2 4.0 7.0 114 6132 43 75 13.2
Italy - 4915 35 11.7 17.9 504.6 36 150 140
UK 4356 3.1 [meEE 29 6172 43 17.0 2.7
- as . 507.8 37 25.0 193 3772 2.7 30.6 33.6
Russia | 3552 26 . 16.9 2231 1.6 313 354
Africa - B 0 30 188 152 355.1 25 139 224
Middle East 720.9 5.2 214 96 461.8 32 125 225
Asia 41290 207 169 155 38029 268 154 141
China B $ ss o 257 955.8 "6 199 208
Japan i 712.8 51 88 102 6210 4.4 12.6 7.1
India B 10 213 202 - R e 236
NIEs RIE66eE o1, 139 2 108 BB 95 | 151 114

1 Includes the Caribbean.

Source: WTO Statistics, April 2007

Europe was the only major region reporting an
acceleration in exports from 2006 to 2007. Within

up across all countries with growth rates ranging
from 2.7 percent for the U.K. to 48.5 percent for

the EU, gains were widespread and were most
notable, in terms of percentage increases, for

some of the newer members such as Slovakia (up
38.8 percent), Latvia (up 34.0 percent), Slovenia
(up 29.2 percent), and the Czech Republic (up
29.0 percent). However, Germany alone accounted
for 30 percent of the absolute value of the increase,
with the Netherlands, Italy, and Belgium accounting
for another 30 percent of the gains. Both the U.K.
and Luxembourg saw their merchandise exports to
the world fall between 2006 and 2007.

European import growth was only slightly below

the rate for exports, at 15.6 percent. Imports were

Montenegro. This growth in nominal trade values
(i.e., exports and imports) is largely attributed to
the strong appreciation of European currencies
vis-a-vis the U.S. dollar.

In a number of ways, 2007 was the year of China.
First, for the first time, Chinese trade (exports +
imports) exceeded the combined trade of Japan and
Korea, the second and third largest merchandise
traders in Asia. Second, China replaced Canada for
the first time as the largest supplier of merchandise
imports into the United States. And finally, China
replaced the United States as the second largest
merchandise exporting nation in the world, behind



