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Some Canadian exporters to this market in this sector(sub-sector)
nave enjoyed success previously as a result of a variety of
factors which the trade office reports to include:

- aggressive marketing on the part of Canadian Exporters
- competitive export pricing for this market

The Trade Office suggests that sourcing tools currently available
to them have some Iimitiations in particular:
- product/service information from Canadian companies

in support cf Canadian exports in this sector (sub-sector) the
,rade Office is currer.+-ly er.gaçed in activities which include:

Page: 59

Activity: CONTINUE TO IDENTIFY :JHIC(-i TYPE OF SONAR EGUIPMENT IS THE MOST IN
DEMAND FOR TiiE FISHi rt; INDUSTRY AND SOURCE CANADIAN SUPPLIER

Results Exper_i?3: INTRODUCE I OR 2 SONAR MANIlFACTURERS TO THE
MARKET

or the next fiscal ysar, the Trade Office is planning to
undertake the following new export support initiative(s) in this

secter ( sub-sector):

Activity: CONDUCT A SURVEY ON THE NEEDS IN CHILE FOR ROME AND INDUSTRIAL
SECURITY EG'.{IPMENT AND CONTACT CANADIAN SUPPLIERS ACCORDINGLY

Results Expected: TO HAVE 4 CANADIAN EXPORTERS ESTABLISH THEM-
SELVES LOCALLY THpJUGH AN AGENT


