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‘Student swims for MS charity

TORONTO (CUP) — Jocleyn

_Muir apologised four times for

taking so long to return my calls.

The fourth-year psychology
student swims 11 time a week,
travels out of town to speak
every two or three days and is
taking five courses.

She is also busy planning her
next fundraising project of Mul-
tiple Sclerdsis after she raised
$500,000 swimming around
Lake Ontario this summer.

“We're working on something
else that's even bigger. It should
be announced by December,”
says Muir in an interview after
an early Saturday morning swim
practice.

A fundraising project that is
“even bigger” than swimming
522 miles in the often polluted
and frigid water of Lake Ontario
will be something to watch for,
but her accomplishment last
summer cannot be so lightly
dismissed.

After ten months of planning,
Muir and eight friends packed
their camping gear and set off
from Toronto July 1. Up at 5a.m.
each day, Muir was in the water
by 6:30, flanked by boats and
crew of eight friends. She would

Now open at the Bayers Road
Shopping Center 455-5699

swim for four or five hours until
lunch time, either attend an
organized lunch event or rest,
and then dive back in the water
for another three hours of swim-
ming until 7 p.m. Swimming an
average of 13 miles a day, six
days a week, Muir and her crew
rested on the seventh — in
between moving campsites and
doing laundry.

“] knew going into it a big
thing is the unknown — to be
able to meet the obstacles as
they come,” reflects Muir. “The
water dropped 40 degrees for the
last 10days . That's one obstacle I
didn't really think I'd encounter
but I had to just think of a differ-
ent way of dealing with it."

Muir says swimming in cold
water was her most difficult
problem because she couldn't
control the physical reper-
cussions.

“The only thing I could do was
to make sure that as soon as I got
in the water | was concentrating
the whole time. We did different
sets, like speed sets and things so
I could concentrate. And
although I was shaking pretty
violently, I was alert.”

Muir says even though she
started swimming for three shor-

ter periods each day instead of
two, she still had hypothermias
each time she got out of the
water.

“It's dangerous because you
just don't know how much your
body is going to take.”

Beyond the cold, however,
Muir says most other things
could be overcome psycholog-
ically.

“We were in the Erie Canal and
we saw a rat this big,” says Muir,
stretching her hands about a foot
apart. “That's something I did
not anticipate. ] knew the pollu-
tion was going to be bad in the
Erie Canal, but I didn’t expect it
to be that bad in some areas.

“You really can't do anything
about it. You just have to beat it
psychologcally and the other
thing is as soon as you get out of
the water you have to take a
shower.”

Now back at school, Muir has
a manager at the Toronto chap-
ter of MS who arranges her
speaking engagements. She says
she enjoys the chance to talk
about her swim and motivation
techniques and doesn't get ner-
vous during her trips to busi-
nesses and Ontario chapters of
the MS about four times a week.

What is Bootlegger?

When our Marketing Manager came to Halifax last
summer to scout out a location for our first store, he
had to rent a car. The rental agent asked where he
worked. He said, “Bootlegger.” She thought about
that real hard and then asked, “Shall I put down

‘Self-Employed’?”

You know what went through her mind. That’'s why
we want to tell you what Bootlegger really is.

Back in 1971, everyone lived in blue jeans. And that’s
how Bootlegger started out, riding high on a wave of
blue denim in British Columbia.

Our first stores were heavy on natural cedar, an
uncluttered look, and the ‘pant wall’ — an unrivalled
selection of jeans — which would soon become our
trademark. We carried co-ordinating shirts, sweaters
and accessories too.

Clothing was easy to find, and just as easy to put
together. Best of all, we offered real value for money
backed by an iron-clad guarantee.

It worked! Today there are Bootlegger stores across
Canada. And, coast to coast, we still stock the largest
collection of brand named jeans. Walk in now and
you’ll find a whole lot more. Looks from Europe (still
with a casual accent). Careful colour choices that
offer you limitless mix-and-match options. A real
empha.sm on quality.at the best possible price.
Genuinely friendly people ready to help you, and of
course, our famous hassle-free refund policy.

The only thing we can’t do for you is help find a six
pack at 2 am.
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