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CompanieS wanting to export to Germany _ 

e finding siicce-ss by forming strategic 

.._lianCes  and  joint ventures with German 
1.:n`ufa'c'turers  of  complernentary products. 

for companies that are prepared to implement 
sustained marketing programs over 
an extended period. 

Overall, the industrial machinery market in 

tt many affords ve ood prospects for 
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- nadian companies that have carefully 
• ,, arched the market, and offer quality 

•  .x, • $;....uctS and service. Although costs to enter 

	

-4,  -. 	. 
,...inarket are high, success can be achieved 

Canadian firms are used to finding an agent 
with minimum difficulty in the United States. 
In Germany, choices are more limited, and the 
process is more time-consuming and expensive. 
To set up an office requires a comprehensive 
understanding of international law, German 
business practices and the cultural environment. 
Special attention must also be paid to bud-
geting, given the high cost of living, labour 
costs and the strength of the Deutschemark. 
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