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We would esteem it a great favor to hear from,
or be placed in communication with, persons
desirous of making money,
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EDITORIAL CHAT.

WE are very gratified as well as
pleased to find this JournaL has so
many people on its subscription and
advertising lists who are real friends
as well as subscribers and advertisers.
It is said that adversity shows one their
friends, and we have had a chance of
testing it. The result is most compli-
mentary to the JOURNAL and is the one
redeeming feature of our late loss by
tire. Letters of sympathy have come
to us from all parts of the world, a
large number containing a few words
of encouragement and a paid renewal
subscription or advertising account,
many of them not being due for some
time to come, a very solid way of offer-
ing encouragement. We wish to pub-
licly thank these kind friends, who are
now of such a formidable number as to
almost make it impossible to write each
one, for their kind words and deeds. We
must not omit in this class the many
new friends who have sent us their first
two dollars, saying: ¢ Weintended do-
ing this before, this is a good time to
start and will stick by you now,” etc.



