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Women are used to laughing at 
themselves.

For centuries, women have been 
the butt of men’s jokes and they 
always joined in the laughter in a 
self-deprecating way. Women 
have been conditioned to believe 
that they are laughable and trivial, 
so they did little to dispel the myth.

FUNNY FEMINI ST S ?

DONT MAKE ME LAUGH
By BETH RYAN 
Canadian University Press

Female comedians of the last 
three decades have played on the 
“ditzy broad” to get laughs. 
Lucille Ball caricatured the 
scatter-brained housewife for 
North American television 
audiences every week on I Love 
Lucy. Phyllis Diller did routines 
based on her non-existent love 
life and wacky appearance. Joan 
Rivers followed suit with shows 
that managed to put down every 
famous and infamous woman’s 
appearance, including the Queen 
of England, Elizabeth Taylor, 
and Rivers herself.

But a new brand of female 
humour has hit Canadian stages 
and women are learning to laugh 
heartily at those who have kept 
them down instead of at 
themselves.

Female comedians are filling 
nightclubs and theatres across 
Canada with people anxious to 
hear humour that takes a positive 
look at women.

Though feminists have been 
accused of having no sense of 
humour, this new breed of come­
dians is illustrating that women 
can make people laugh without

Continued on page 20
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