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Export and Investment Promotion Planning System 

Soule Canadian exporters to this market in this sector(sub—sector) 
have enjoyed success previously as a result of a variety of 
fartors which the trade office reports to include: 

— aggressive marketing on the part of Canadian Exporters 
— support provided by the PEMD program 
— participation in trade fairs 
— use of Canadian Government export promotion activities 

- — use of provincial governments export promotion activities 
— competitive export pricing for this market 

The Trade Office has recommended that a comprehensive market study 
of this sector (sub—sector) would enhance the knowledge of 
Canadian exporters to this market. 

In support of Canadian exports in this sector (sub—sector) the 
Trade Office is currently engaged in activities which include: 

Activity: DEVELOP CURRENT INFORMATION ON BUILDING MATERIAL AGENTS AND DIST-
RIBUTORS IN POST TERRITORY. 

Results Expected: IMPROVED MATCHING OF CANADIAN SUPLIERS WITH 
APPROPRIATE LOCAL REPRESENTATION. INCORPRATE 
INTO WIN. 

Activity: UPGRADE QUANTITY AND QUALITY OF CANADIAN SUPPLIERS ON WIN 
XPORTS. 

Results Expected: EXPOSE MORE COMPANIES TO OPPORTUNITIES IN 
POST TERRITORY. 

For the next fiscal year, the Trade Office is planning to 
undertake the following new export support initiative(s) in this 
sector (sub—sector): 

Activity: ORGANIZE AND IMPLEMENT THREE PROMOTIONAL EVENTS TO EXPAND EXPORT 
SALES AND INTRODUCE NEW CANADIAN COMPANIES TO POST TERRITORY MAR-
KET. 

Results Expected: ACQUIRE SIXTY NEW CONTACTS (AGENTS,REPS,ETC.) 
ACHIEVE DIRECT SALES OF $75000 AND PROJECT 
ONE YEAR SALES $300,000 

Activity: IDENTIFY THE VARIOUS MARKETING/DISTRIBUTE CHANNELS UTILIZE FOR 
BUILDING PRODUCTS IN THE SOUTH EAST. 

Results Expected: IMPROVED COUNSELLING TO CANADIAN BUILDING MA-
TERIALS SUPPLIERS SEEKING TO APPROPRIATELY 
MARKET THEIR PRODUCTS IN POST TERRITORY. PRE-
PARED BROCHURES. 


