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THE MONETARY TIMES

Advertising Business Methods.

MANUFACTURER, WHOLESALER,
RETAILER, CLERK.

Would a free sample copy of the publication

AD SENSE

interest you?
you “¥YES."

A postal card will bring it.

We can truthfully answer for

To its thousands of occasional readers we
we will say that this MODERN, FAULTLESS
EXPONDENT OF ADVERTISING JOUR-
NALISM is published in CHICAGO, at 373
RECORD HERALD BUILDING. Its thou-
sands of regular readers need no information
on this point.

The subscription price is 1.00 the year and
the PREMIUM OFFERS on the side will be
of much interest to you if you have an office
or a store.

All sample copies are equipped with the
egulation subscription blank.

Every Business Man

n earch of valuable up-to-date Ideas
should send tor a copy of

Profitable Advertising.

It contains rrom 8o to 1'130 g}ag—es of original text.
profusely illustrated. TEN CENTS ir a sam-
ple copy. $2.00 for 20 Months (until the end
-f 1902). After June, subscription price will be
$2.00 per year. Address

Profitable Advertising,
Boston, Mass.
KATE E. GRISWOLD.

Two dollars means only two hundred cents, but an
idea may mean two thousand dollars.

NationaTlT Banker

84 & 86 La Salle St.,

Chicago, Illinois.

A journal of national circulation. Is
read by bankers, capitalists, investors,
retired merchants. If you want to
reach a good class of buyers and the
moneyed and investing public, advertise
inthe National Banker. Sample copies
free. Advertising rates on application.

“Short Talks on Advertising

224 pages 123 illustrations; sent post-paid
on receipt of price.
Paper blnsing. ithographed cover, 25 cents.
Cloth and gold top, uncut edges, $1,00.
CHARLES AUSTIN BATES
Vanderbilt Building, New York.

! Mr, Bates’ Masterpiece. It is interestin; ly and
readably written—more readable than one wouhf believe
ssible on o hackneyed a subject as advertising—and
t is illustrated by pictures intended to lend a humorous
turn to many of the sentences in the text. For those
who want a general idea of advertising principles, the
book will be found valuable, and even the readers to
whom its subject is more than familiar will find it an
mtel;lestlng companion Eor h.£ lhelaure hoxt:lxl-. It is full of
apothegms, every one of whic! rings with a true note.”
-i’&ao. P.. Rowell,
+ * Excellent Work."—Buffalo Evening News.
* Interesting and profitable."— Baltimore Herald.
“Lively and Sensible.”—Philadelphia Evening
elegram.
'l'" andsome and Clever."—New York Press.
* Should be read twice,"—COleveland World.
“ Should be on the desk of every advertiser,”—Cleve

and Press.
“ Best thing we have seen.”—Buffalo Express.
# Most practical and helptul."—Minneapolis Journal
“ Every a;l;r;:tlser may read with profit."—St. Louis
P?f&,, Bates has rendered a service to all progressive

S'—Phi hia R q
b?.dﬁf):sq!ﬁ?:resting of all Dﬂlstructlve Books."—Buftalo

; ’ ”,
f value.”—Cleveland Leader.
.'.‘%::ltlbg:gidel‘x:zgxd‘;um or commonplace.”—Buffalo
1)

 Full ot sﬁnppy, commonsense hints."—Boston 4dad.

ver 3
adable.”— Baltimore American.
"' %t::‘knigtz f:!illdt;eproave interesting."—Pittsburg Press.
# Should be in the bands of every business man."—

Philadelphia Ledger-

about 1 to 2c. Manitoba remains un-
changed. Barley also is the same. Oats
are Ic. or more higher, and there is
some excitement in the market, owing to
Imperial enquiries, through the Agricul-
tural Department, and to a demand from
New York. Peas are 1 to 2c. higher,
Rye has gone up 1c. Corn and buck-
wheat are unchanged. There is a good
demand for wheat for local milling. Re-
ceipts from the country are increasing a
little.

Hardware.—Trade has fallen off a little
the last few days, but this is to be ex-
pected about this season of the year.
Prices, as a rule, remain firm, especially
for holiday goods, for which there is %
fair demand. A good Christmas trade
is being looked forward to with keen an-
ticipation. Saw setts (Canadian), have
been reduced to $4.75 per dozen, while
sad irons have gone up a little, Rope
continues very firm. Prices of heavy
metals are very steady, and a good busi-
ness is being transacted. Pig tin is a
little dearer, as are also tin plates.

Hides and Skins.—The only change in
prices is in lambs and shearlings, which
are now worth 65 to 70c. In other lines,
the poor quality seems likely to affect
prices. Offerings are liberal. Lots of
sheepskins are coming forward, but the
demand is a little slack. Deer skins are
firm at 12%c. The demand for tallow is
good. In Chicago, a quiet but steady
market is reported for packer hides.
Offerings are light, packers having no
stocks of importance on hand, and they
are indifferent sellers, holding for fuil
values. Prices quoted are 1334 to 14c.
for native steers, 13%c. for Texas, 12i5c.
for butt brands, 1274c., for Colorados, 12¢.,
for heavy native cows, I1o%c. for light
do., and 10 to 10%c. for branded do.
Country hides are steady. It is reported
that within a few days sales will be made
of about 45,000 buff hides for forward de-
livery at gc. for No. 1.

Leather.—The leather belting manu-
facturers have decided to increase their
prices by 20 per cent., owing to the high
prices of hides. Prices in this line were
advanced across the border some little
time ago. Business in ordinary lines is a
trifle slack just now, though a keener de-
mand is anticipated as soon as the sleigh-
ing season opens.

Provisions.—Butter remains in about
the same situation as reported last week.
Receipts are plentiful. The market for
hogs is advancing stiffly, and packers are
now paying $7.75 to $8. As a conse-
quence, hog products are very firm,
Poultry has been in large supply. Prices
range from 7 to 8c. for turkeys, and 5 to
6c. for geese. The quality, however, has
hardly been up to the mark. Offerings
of new laid eggs are light,,and the mar-
ket is firm.

Wool.—The woolen market remains in
the same position as that which it has
held for so long. That is there is noth-
ing doing. Following are the particulars
of the latest London wool sales, which
tcok place on the 2nd: The offerings at

the wool auction sales numbered 14,109 |

bales, including a good selection of New
Zealand which was in good demand at firm
prices. Slipes were flat. Cape of Good
Hope and Natal was taken freely, fine
greasy selling at firm rates, Following
are the sales in detail: New South Wales
—2,500 bales; scoured, 534d. to 1s. 4%d.;
greasy, 4%4d. to 10d. Queensland—2,8oo
bales; scoured, 9%d. to 1s. 7d.; greasy, 4d.
to 814d. Victoria—4o00 bales; scoured,
7d. to 1s. 6%d.; greasy, 414 to ;
Tasmania—300 bales; scoured,
6)4d.; greasy, 3d. to 714d. New Zealand—
6,900 bales; scoured, 4d. to s 3%d.;
greasy, 234d. to 9d. Cape of Good Hope
and Natal—1,100 bales; scoured, 7d. to
Is. 5d.; greasy, 4% to 714d.

5d. to

American Newspaper Directory.

Tells the circulation of all American
newspapers. Revised. corrected and re-
issued every three months, Sixteen
hundred pages: Price Five Dollars a
volume or $20 a year,

SAPOLIO.

A growing need created it—the adwver-
tising agency system. One of the earliest
and most successful workers, George P.
Rowell, is still in the field. He originated
methods. Others followed. A first early
step in advance was his publication of a
list of all the papers—the American
Newspaper Directory. He has newver
ceased to love it, and labor for it. Soo
cut of the gross stupidity of imitation, it
became a rule that every agency down to
those of Oshkosh or Oklahoma, must
issue its own directory. An awful waste,
for not more than one out of ten was
worth shelf room. If the National As-
sociation of Advertising Agents could
agree long enough to buy Mr. Rowell’s
Directory, publish it officially, and drop
all the others, it would accomplish some-
thing,

ARTEMAS WARD,
Advertising Manager for Sapolio.

In Fame, March, 1901.

Five Dollars a Volume or $20 per an-
num. Sent, carriage paid, on receipt of
price. Address

GEORGE P. ROWELL & CO.,

Publishers American
Newspaper Directory,

10 SPRUCE STREET, NEW YORK.
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