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Gibsol's 2V/o/z//iy circiula/es //zrouo/zoui Me L)is/ric/ of Bed-

flora', M/e mos! A;-os/e' ,us !ari ql/ t/he P5rovince of Qziebec. G/îeese

and/ Butter art, It sta$le y5rodclts of 1/uis sec/tion, ana' froin now

îeîil ,Aîovei'ibrl /ina'uea"s of //eitsaiids of dollars :'zl fizd lieIIr

way, t t/he Joclets of tMe farmers /front the sa/e ol M/icr daz ryý

trodzcIs. T/zzis muouzcy w/il 6e s!enti somzewhcre. Lt wil/ 6e sAei
large/,y ze'ziii /ie at/ver//sers w/rn bzlng, t/uc/r goods and' /wices

attractIve/y beJo'e //ie -attentionz of t/e Jarmers ana' //iir Iaimilies.

T/we mos t ecoloizcal way /o dYo //is is t/irozzg/î t/uc aa'vcrt'iizg Aag-es of

The ex/cui anda c/ass of ie cirl"ationz arle

gutaran/cea', ana' the 'ra/es are mzore modera/e hin
'N'el eozzld 6& //îozio-I/, /aking m/io considet ion //le

va/il of the service gtVC?7ýez.

Cozutizry buyers rely lag/ i/onz /îones/ ad'-

vertisin lin-ii. dc/inglio itpont 1/icr punc/iases. Thc y

/îave not t/uc saile, ottortunu//es Jobr !er-sonal inives-

/z&ïztuon as are tossessea' by resuee/s of //îe /owns

ana' cîiis.

I/Je invite t/uc atteîzizont of advertisers Io h/e

c/a/ml;s we makje.
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