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TC) >it Goons Rrviitv REAI:>IIts.-WVe shall be glad to
receive photographs and descriptions of window displays that have
attracted special attention in their own localities, and which would
be considered helpful to trimmers generally. Any inquiries or
questions on the subject of window dressing will be answered
cheerfully, and any information given that may be desired by
readers. Quencs should be addressed "Window Dressing
l'epartment."

PRICE TICKETS IN TiIE WINDOW.

A GRLAT man> mcithants differ in opinion on the subject of
price tickets in window displays. There was a time when

some merchants, especially those patronized by the best and most
lashionable trade. considered it poor polhcy to make use of this

JJ

The show window without price cards is like a broken clock it
does not give the information required.

Shoppers of to.day, when out buying goods, generally look
more to windows that contain price cards. A window display weIl
ticketed with good descriptive cards is worth three other> not
ticketed. I have experimented with the matter several times, and
in every case the ticketed window gave the better results. Goods
displayed in a window well ticketed always appear good value.
The up-to.date show cards are most successful salespeople, and
will, in many cases, persuade the purchaser into buying.

A few cleverly worded and well executed price cards have oftea
moved large stocks in a comparatively short time.

This branch of advertising should hot be overlooked, but given
every attention. and if those merchants who think that weil

i e i:tar n ý, a prett &m f dress goods and accssones-mairors form a backgrounJ.

powerful advert:sement. and who thought that price tickets would ticketed displays do not draw trade would just experiment with two
only appeal to the poorer class of customers. Now-a.days all the displays of same kind. one ticketed and the other not ticketed, Il
wade.awake mchants naake êt a rule to tiket everything. and guarantee in every case the results on the ticketed window will
have found out that a good window display well ticketed is always exceed by far the other.
a good tride-drawer.

In these days of keen competition and scheming, cvery method WINDOW DRESSING OF THE PAST TEN YEARS.
possible to make customers has been tned, and to.day the most It is only in the past oyears that the art of window trimming has
progressive merchants ascribe their sutess, or a large portion of advanced. and it is only now in its infancy. With the great change
it. to their window and price tickets. that bas come over business with the advent of the department


