Mass Media

Channel 10 but usually also of our associated
slalions—were to turn to the policy of pur-
C}Iasing spo's. We have asked that an excep-
tion be made for sponsored programs and
that, in the event of total sponsorship, the
our commercial messages be considered as
two breaks only.

To recapitulate our brief observations on
the regula ions suggested by the CRTC even
38 we rei.erate our support for the objectives
Proposed, we make the following recommen-

ations:

1. Extension of the period required to
attain the level of 60 percent Canadian
content.

2. Recognition of partial Canadian per-
centage for programs and feature films
dubbed in French in Canada.
3. Special category for
Programs.

4. A review of policy governing the
number of breaks in so-called spot carri-
€r programs.

5. For us, any increase in Canadian con-
tent must be related directly to an
evaluation of the CBC’s commercial
Policy,

sponsored

All {hese remarks are inspired by two
factors;
1. Our desire to fulfill adequately the
impor'ant rdéle of a broadcaster and to
accept fully the responsibilities which it
plies;
2. The need for a private station to gain
Sufﬁcient advertising revenue to carry out
this funclion in every way.
br?:f have endeavored in the first part of this
ese .tO show you a profile of what we are, to
Tibe what we wish to become in future
€ conditions which are essential if we
% succeed.

sug.he Chairman: Well, now, I am going to
f:s‘t I do not think it is necessary for you
ad the balance of the brief.

Mr, s
™. Giguére: Thank you, Mr. Chairman.

thl-.l;lhe Chairman: Because up until there I

abonyg Cylgu have been talking substantially

thyy TM and I think it was good to read

Brief th? Committee. The balance of the

kng Certainly some of us have read and I

the L : have some questions on the balance of
rlef anyway.

41:13

I do not think it is necessary for you to
read it. I think with respect I prefer to turn to
the ques.ioning because, as you know, we
have a second brief this morning. I have some
questions I would like to ask you.

The ques'ioning will begin in a moment
wi'h Mr. Fortier. His questions will be in
French, but certainly the questions I have for
you will be in English. The other Senators
may speak either French or English, but
which ever language we speak to you in, by
all means you answer in French.

Mr. Giguére: Thank you, Mr. Chairman.
[Translation]

Mr, Fortier: Mr. Giguére, there is one
French network in Canada, is there not—the
CBC network? CFTM in Montreal is the larg-
est television station in Canada. I notice on
page 15, of your brief, that you speak of your
“associated stations”, and that you also talk
of the possibility of establishing a second
French service in Quebec.

Can you tell us, to begin with, in what
respect and in what way you are associated
with other French stations—other private sta-
tions in Quebec; and, secondly, whether you
are considering establishing a second French
service in Canada in the near future?

Mr. Giguére: In answer to the first part of
your question, in Quebec City and in the
Chicoutimi area, there are two television sta-
tions (one owned by the CBC and one affiliat-
ed with the CBC), and two independent sta-
tions. With the Quebec City station, we
have. ..

Mr. Fortier: CFCM in Quebec City and
CJPM in Chicoutimi.

Mr. Giguére: That’s right. We are associat-
ed to some extent with these stations on a
programme-supply basis. What binds wus
together at the present time—or what, if you
wish, constitutes the link—is the fact that
these programmes which we produce, are
broadcast on the channels used by these sta-
tions and are sold by one particular company.
It is therefore a commercial bond which cur-
rently links us with these two stations.

Mr., Fortier:
programmes?

Which company sells the

Mr. Gigueére:

There is no outside company,
Télé-Métropole

sells the programmes.

Mr. Fortier: Then it is your company?

Mr. Giguére: That is so. To answer the first
part of your question, the reason we do not



