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And the question being put on the motion of Mr.
Hramer, seconded by Mi. Crouse,-That Bill C-176, An
Act to establish the National Farm Products Marketing
Council and to authorize the establishment of national
marketing agencies for faim, products, be amended

(a) by adding to subparagraph. (ii) paragraph (a) of
subclause (1) of Clause 18 the word "such" after the
word "any" at lime 13, page 12 and by deleting from
the subparagraph ail the words after the word "proc-
lamation" at line 14; and

(b) by adding to subparagraph (ii) paragraph (a) of
subclause (2) of Clause 18 the word "such" after the
word "any" at lime 6, page 13 and by deleting from the
subparagraph ahl the words after the word "proclama-
tion" at lime 7,

it was negatived, on division.

By unanimous consent, Mr. Olson, seconded by Mr.
MacEachen, moved,-That clause 18 of Bull C-176, An
Act to establish the National Farm Products Marketing
Council and to authorize the establishment of national
marketing agencies for faim. products, be amended by
adding, immediately after lime 38 on page 13 thereof,
the following subsection:
'Imirntation (3) A proclamation referred to in subsection (1)

or (2) that designates a farm product other than
eggs or poultry or any part of eggs or poultry
shail not set out as a term of the marketing plan
that any agency îs empowered to implement any
terni that would enable the agency to flx and de-
termine the quantity in which any regulated prod-
uct could be marketed ini Interprovincial, or export
trade by persons engaged in such marketing
thereof.

And the question being put on the said proposed
motion, it was agreed to, on division.

Mr. Knowles (Winnipeg North Centre) for Mr. Gleave,
seconded by Mr. Peters, moved,-That Bill C-176, An
Act to establish the National Farm Products Marketing
Coundil and to authomize the establishment of national
marketing agenices for farm products, be amendedb
adding the foilowing immediately after the heading
"G'eneral" at page 18:

"24. A marketing plan to the extent that it allocates
any production or marketing quota to any aiea of
Canada, shaîl allocate that quota on the basis of the
production from that area in relation to, the total
production of Canada over a period of five years imme-
dîately preceding the effective date of the marketing
plan. In ailocating additional quotas for anticipated
growth of market demand, the marketing agency shal
be guided by the principle of comparative advantage
of production."

and by renumbering subsequent clauses accordingly.

And debate arising thereon;

Mr. MacEachen, seconded by Mr. Olson, moved in
amendment thereto,-That Motion No. 27 be amended

(a) by striking out the words "afteî the heading
"'General"" and by substituting therefor the words
"before the heading "General"

(b) by striking out the words "be guided by" and by
substitutlng therefor the word "consider"; and

(c) by strîking out "and by renumbering subsequent
clauses accordingly" and by substltuting therefor the
words "and by renumbering subsequent clauses and
correcting cross-references accordingly".

And debate arising thereon;

By unanimous consent, on motion of Mr. MacEachen,
seconded by Mr. Baldwin, it was ordered,--That the
Standing Commnittee on Prooedure and Organization be
authorized to consider the Standing Orders of the House
and procedure in both the House and in its Committees
with special regard to ail the matters that Mr. Speaker
has suggested during the Twenty-Eighth Parliament that
may require the consideration of the said Committee,
and to report to the House its views on any facets thereof
that may require reform and to recommend what manner
of reform may be requlred;

And that, during its consideration of the aforemen-
tioned matters and of the question of broadcasting of
the House, the said Committee shail be authorized to
adjourn from place to place outside Canada provided
that such adjournment from place to place shail not take
place when the House is sitting;

And that the necessary staff shail accompany the
Committee.

Consideration was resumed at the report stage of Bull
C-176, An Act to establish the National Farm Products
Marketing Council and to authorize the establishment
of national marketing agencies for f arm products, as
reported (with amendments) from the Standing Commit-
tee on Agriculture.

Debate was resumed on the motion of Mr. Knowles
(Winnipeg North Centre) for Mr. Gleave, seconded by
Mr. Peters,-That Bill C-176, An Act to establish the
National Farm Products Marketing Council and to au-
thorize the establishment of national marketing agencies
for farm products, be amended by adding the following
immedîately after the heading "General" at page 18:

"24. A marketing plan to the extent that it ailocates
any production or marketing quota to any area of
Canada, shail ailocate that quota on the basis of the
production from that aiea in relation to the total pro-
duction of Canada over a period of five years imine-
diately preceding the effective date of the marketing
plan. In allocating additional quotas for anticipated
growth of market demand, the marketing agency shail
be guided by the principle of comparative advantage
of production."

and by renumbering subsequent clauses accordingly.
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