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PLANNING: ACTIVITIES PROPOSED IN POST PLAN: ANTICIPATED RESULTS:
SEMI & PROCESSED FOOD & DRINK

NOTIFICATION OF OPENING OF CONSULATE GENERAL INCREASED INTEREST OF CANADIAN FIRMS, ESPECI­
ALLY THOSE WITH JAPANESE EXPERIENCE.

AT LEAST TWO MISSIONS ORGANIZED.

INCREASED AWARENESS OF MARKET OPPORTUNITIES 
LEADING TO INCREASED MARKET PENETRATION

INCREASED SALES BY SEVERAL MILLION OVER NEXT 
THREE YEARS.

ENCOURAGE BUYERS MISSION TO CANADA IN FOOD SECTOR.

IDENTIFY PRODUCTS WHICH CAN BE COMPETITIVELY CUSTOM-PACKED IN 
CANADA.

BUYERS MISSION TO CANADA BY MAJOR FOOD STORE CHAINS & DEPARTMENT 
STORES.

TRACKING: ACTIVITIES UNDERTAKEN IN QUARTER:

1 ALBERTA BEEF PROMOTION ACTIVITIES 
BEEF DEMO IN KOBE ?< KYOTO

QUARTERLY RESULTS REPORTED:
QUARTER: SUPPORT TO ALBERTA BEEF PROMOTIONS ARE SUCCESSFULLY ENHAN­

CING IMAGE OF CANADIAN BEEF IN TERRITORY AS LOW 
FAT HEALTHY FOOD PRODUCT.

FOODEX OSAKA.
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