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Brussels Facility Opens Trade Doors 
Canadian manufacturers  passing 

through Brussels should drop in 
at the Brussels International Trade 
Mart (BITM), Europe's largest 
permanent exibition center dedi-
cated to fashion and home deco-
ration industries. 

Brussels — Europlastica will be 
one of the best represented leading 
industrial sectors at Eurotech 92, 
a major industrial exhibition to be 
held May 5-9 in this Belgian city. 

The exhibition will consist of new 
generation production equipment, 
machines for calendering, com-
pression, spread coating, expansion, 
extrusion, injection, blow-forming 
and rotation, and will show tech-
niques for coating, heat forming 
and moulding. 

Also prominent at Europlastica 
will be new materials, finished and 
semi-finished products. 

Canadian plastics manufacturers 
will be interested in the excellent 
opportunities to meet Potential cus- 

Canadian innovators in these 
fields will find at the BITM 1,500 
exibitors and some 7,800 brand-
names to which they could easily 
add theirs. 

The exibitors are manufacturers, 
wholesalers, agents and importers. 

tomers at the exhibition. 
They will be able to talk with 

representatives of national and 
international professional organi-
zations, and t,o familiarize them-
selves with the rules of standardi-
zation and the legislative changes 
accompanying European unifica-
tion. 

A biennial event, Eurotech was 
first held in 1986. In 1990, it re-
ceived 1,087 exhibitors and 62,645 
visitors. 

Further information may be ob-
tained from Francis P. Keymolen, 
Trade Conunissioner, Embassy of 
Canada, avenue de Tervuren  2,1040  
Brussels. Tel.: (02) 735 60 40. Fax: 
(02) 735 33 83. 

They rent showrooms on a perma-
nent basis, giving them the oppor-
tunity to meet retailers and buying 
groups throughout the year. 

In 1990, 620,000 professional 
buyers used the Trade Mart, record-
ing sales of Cdn$2.2 billion. Sur-
veys show that 95 per cent of Bel-
gium retailers in the two appropri-
ate sectors place their orders at the 
BITM, which they visit 6 to 11 times 
a year. The BITM, open since 1975, 
is accessible only t,o the trade. 

With 175,000 square meters of 
floor space, the Trade Mart has a 
considerable effect on the eco-
nomy of both Brussels and Bel-
gium. Each Monday, more than 
5,000 retailers representing 2,300 
outlets, invade the Trade Mart. 
"Special days" attract an average of 
12,000 retailers. 

The following industries are 
represented at the BITM: foot-
wear, gift items, ready-to-wear 
(collection and stock) and accesso-
ries, home and office furniture, in-
cluding stationery, toys and baby 
items, sports articles, leather goods, 
jewellery, watches and clocks and 
services. 

For the distributor/exibitor, the 
Trade Mart formula offers the 
possibilities of meeting directly 
the buyers and prospective buyers 
as well as the competition, on 
"home growid". Federations and 
professional groups are also rep-
resented at the BITM and are easy 
to meet. 

For more information contact the 
BITM head office, Atomiurn-square, 
1020 Brussels, Belgium. Tel. : 32- 
02-478  4989;  Fax.  : 32-02-478  6258;  
Telex : 26 138 BITM B. 

Or contact Francis P. Keymolen, 
Trade Commissioner, Canadian 
Embassy, Avenue de Tervuren 2, 
1040 Brussels. Tel. : (02) 735 60 40; 
Fax : (02) 735 33 83. 
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