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Prices are reasonably low now and we're
ready to give you prompt delivery. Phone 1
for price quotations and let us have your

R. E HARRIS & SONS

WOLFVILLE

R A P S

;;i e

>miM. R. Elliott, M. D,
(Harvard)
Office Hours:

1.30 to 3.30 P. M. Tw8P. M.

G. K. Smith, M.D., C.M.
Gl’lnd Pr., Nt s-
Office in residence of H. P. KINNEY

Hours: 1.30 103.30 P. M,
708P M.

country -has gone to the dogs.” ]
he gets to work and turns his ideas into
sure and money

.
Mail Contract
SEPARATE SEALED -TENDERS,
addressed to the Postmaster G 1
will be received at Ottawa until noon,
on Friday, the 11th September, for the
conveyance of His Majesty’s Mails,
over the following mail routes, viz.:
8y} S'mﬂogOP.O. AND

Phone 311

ALLAN R. MORTON

M.D., C.M.
Office Hours: 1 to 2, 6.30 to 7.30

R

: .
" Oplometry, Rothester, N Po

G.C. NOWLAN, LL-B.
Barrister and Solicitos

Theumegoodtaforwm Try“it! :

, A.M. E.I.C.
PROFESSIONMAli ENGINEER

(Civil)
Webster St., i
Office—Wel > Kentville, N. 'S

1925—1926
Announces in addition to the Regular Courses in Senior
Matriculation, Pianoforte, Voice, Violin, Expression, Art,
Business and Household Science, %
1. The New Two Year Course in Household Science.
2. The Four' Year Course for the Degree, Bachelor
Science in Household Economics. ;
3. The Course in Music for Licentiate of Music.
4. The Course in Music for the Degree, Bachelor of
Music. .

The Public School Classes in Art will be continued.

A limited number of Pupils for strictly Grade: EIGHT
and NINE WORK will be received. }

The Normal Pupils in the Beginners Course in Piano-
forte will be continued.

Registration of Town Pupils will take plaée Friday
Afternoon and Saturday Morning, September 4 and 5.

There will be added to the Teaching Staff:—

Miss BEATRICE JANET LIANGLEY, Violin and Orchestra.

Miss MARY CANNING ITELY, Pianoforte and Director
of Normal Work in. Pianoforte.

MRS. MARY MERCER, Mathematics and Science.

Miss Mary E. STARRATT, Latin and History.

Miss GRACE E. Bowes, Library and General Classes.
Sc_sts MaRrY ETTA MACDONALD, Associate in_Household

ience. 4

For particulars apply to the PRINCIPAL

H. E. GATES

ARCHITECT
HALIFAX, N. S.
Established 1900

%
D. A. R. Time-table

The Train Service as it Affects Welle
ville

No. 96 From Kentville amves 8.41 amp
No. 95 From Halifa: x arrives 1010 .
No. 123 From Halifax (Bluencse),

SPRING WATER

ICE

For
QUALITY and SERVICE
buy from

F. A. LESLIE _
Phone 1 16-_ 11 Rateson Appliention4

Plumbing and
Fumag Work

JOBBING PROMPTLY
DONE

H. E. FRASER

Phone 78

m
BREAD!

Our bread has been reduced to
12 Cents per loaf
Our bread is mixed with up-to-date
machinery and wrapped before leaviag

A. M. YOUNG

%

Do you wonder why the merchant across the street
gets all the business while you get none? He advertises—
you do not. There are no cobwebs in his store, and the
steady ring of his cash register provessthat “If Pays to Inverness, Springhill
Advertise ", Bay View, Acadia Nut
Acadia Stove, Acadia

l..uqn“., Old Sydney,

elsh Coal
A M

Let us show you how BONNETT-BROWN SALES
SERVICE will help you get rid of the cobwebs, brighten
your store, and lighten your burden of left over stock. It
will make your cash register play the tune you have been
lonqxg to hear.

Ring Us Up and Our Ad Man Will Call.
The Acadian

WHEATON

PHONE 15
e
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