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attractive, people wiU be more likely to 
remember it. The more out of the ordin
ary a name can be displayed without 
mutilating the rules of art or insulting 
propriety, the better will be the results.
. Neat bulletin boards or “For Sale” 

signs are effective. Many city folks ride 
out into the country with the express 
purpose of buying fresh fruits and other 
farm produce direct from the producer. 
They may be attracted by neat land
scape gardening but how are they to 
know that a producer has something 
to sell. The best way to tell travelers 
there » something for sale is with a 
bulletin board. A bulletin board should 
be neat and attractive but simple. 
Across the top should be printed “For 
SALE” and the various items listed 
below in such a manner that changes 
readily can be made.

Newspaper Advertising—Beautifying 
the farm home grounds, naming the 
farm and employing buUetin boards are 
among the most practical methods of 
advertising the farm, but newspaper 
advertising is not to be overlooked. It 
has been suicidal to many farm busi
nesses, but it can be made to increase 
the farm income if properly used.

The reason newspaper advertising has 
been suicidal to farm businesses is be-' 
cause the business manager has not

ix&sall the other position* aswett.) 
If there a one place more than another 
where it is difficult to sell for the full 
jnilue of an artide it Is on thé farm. 
Consumers have long formed the habit
of disrespecting the value of farm pro
duce. Ip certain places when the price, 
say of peaches, drops to half price, con
sumers think it should be still lower. 
Farmers become agitated and think it 
is about time to start advertising in 
the type of advertising they employ.

Come to such and such a form. Get 
peaches for practically nothing. Pick 
them yourselves.” And just as con
sumers see "Get peaches for practically 
nothing” they are convinced that half 
price is still 50 per cent, too high. That 
attitude on the part of the consumers is 
almost as bad as boycotting a commod-

difference in price would be if the first 
layer in the boxes were faced. After 
facing the first layer on two boxes—it 
required two minutes per box—I put 
them up for sale and asked 50 cents 

bushel more for them. In about 
three minutes a buyer came along and 
ordered 200 bushels of peaches that 
were faced.”

Attractiveness is more important than 
the price If producers will produce 
quality, consumers will produce the 
price. Quality is an advertisement unto 
itself. When quality is establishing 
reputation will grow.

use of Labels—A grower in the north
ern part of Ohio produced 100 acres of 
high quality cantaloupes in 1924. Every 
cantaloupe that left the place for market 
was stamped with a small piece of paper 
about the size of a postage stamp. The 
quality of the melons advertised them 
but the little postage stamp-like piece 
of paper told who the grower was and 
suggested that the melons were the best.

The same idea can be used in estab
lishing a reputation for almost any 
kind of crop. Of course, it Is not recom
mended that every apple or cherry 
should be stamped before being sent to 
market but it is feasaibie to place a 
•pall Placard or card in the box. On 
the card could be printed the name of 
the farm, the name of the variety and 
an invitation to visit the farm. In addi- 
*»J° that a few brief statements, 
would be m place, as "By their fruits 
Ï*kaow them,” or "Eat more 
fruit and save medicine," or something 
of that sort.

If money is to be had on the form the 
gray, matter of the farmers must be 
exercised more. New ideas and methods 
must be studied and employed,if meri
torious. The physical 'part of form life 
a important but the mental part should

PROFESSIONAL CARDSbe much more important, 
farmer turns his natural hat rack into 
a mental machine he no longer robe 
himself of valuable time saying, “Down 
with this and down with that—the 
country has gone to the dogs.” But 
he gets to work and turns his ideas into 
pleasure and money

When a

M. R. Elliott, M. D.| per (Harvard)
Office Hours:

1-30 to 3.30 P. M. 7 to 8 P. IK
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Grand Pre, N. S.
Office in reader** of HP. KINNEY 

Hours: 1.30 to3.30 P. M.
7to8P M.

Mail Contract
i SEPARATE SEALED TENDERS, 

addressed to the Postmaster General, 
will be received at Ottawa until noon, 
on Friday, the 11th September, for the 
conveyance of His Majesty’s Mails, 
over the following mail routes, viz.:
(1) Cambridge Station P.O. 

Kinsmans Corner P.O.
(2) Centreville P.O. and Railway 

Station.
(3) Greenwich No. 2 R. M. Route, 
under proposed contracts for periods 
not to exceed four years, dating from the 
1st January next.

Printed notices 
information as to conditions 
Contract may tie seen and blank forms 
of Tender may be obtained at the ter
minal and route Post Offices, and at 
the office of the undersigned.

W. E. Maclellan, 
District Superintendent of Postal 

Service.
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&By Marie Belmont

Order from your grocer his best tea and 
he’ll usually send “Red Rose.”

ark

early Fail.
The model above is a two-piece affair: 

The riort has a kick pleat in the front 
for fullness, and the overblouse is made 
with a graceful V slit at the front and 
arranged to button at either hip sojhat 
the finishing band fits tight to the figure

.T116 open neck, finished with a band 
which extends into narrow ribbons that 
drop at the front has found great favor

i
G. C N0WLAN. LUB.

11RED ROSE Barrister and Solicitor
Money to Loon

Orpheum Bldg. WOLPVH4UI>t y
An advertisement should convey the 

idea that a product is a luxury, that it 
will benefit the buyer, and never should 
it suggest that there is over-production 
and that something is cheap. That 
kind of advertising is all right at a dry 

in order to get rid of trash

m l

W. D. Withrow, LL B.
' BA,S8®TE A”is good teaI>1«« might have something to sell 

right at home. The best way to make 
a sale m such a case would be to plant 
a lawn, start some shrubs about the 
house and fix up the fence. That is one 

effective ways to advertise 
People passing by will be at- 

flowera ” **“ spy out, the brilliant

Name the Farm—To name a farm is 
to give it a mark of distinction. It really 
is part of landscaping but it is impor
tant enough to merit .special considera
tion. Again we can compare the farm 
busuuss with the city business. Would 
not Marshall Field s department store 
in Chicago be an impossible fixture 
without a name? Wouldit not be a 
cantankerous job to describe'any store 
each time you mentioned it, that people 
might • know which one you meant, 
rather than referring to it by.name? 
Juat so it is with farms, and good farms 
«re going to be much referred to now 
that roadside selling is being popularized.

“ *. man .names his farm and then 
strengthens his business by producing 
good quality stuff, passersby, after pur
chasing a crate of berries or something 
efoe. wUTdirect their friends to the place, 
this way: Say, Fred, when you go rid- 
lirt tomorrow night stop at Sunkist 
Farm along the country road for some 
strawberries. They’re nice and fresh— 
nothke the Wilted junk you get in the 
stares. You can t miss the place, there 
11 a aignJout m front." That is 
results!™ 0t advertoement that tgtngs 

A name for a farm should be simple.

store
that has 
with a

s long been accumulating. But 
farm It is different. If one 

quotes the price of some fruit ridicu
lously low, the market, for all the other 
growers goes to Hades and sizzles for 
the rest of the

Growers living in close proximity or 
even automobile distance to town can 
employ the newspapers to very good 
advantage in advertising their products. 
Suppose ,a person intends to make most 
of his money from Delicious apples, or 
strawberries, or mushrooms or some
thing like that. Then he could adver
tise his farm-as being “the home of the 
mushrooms" or whatever he is grow
ing. An advertisement eould invite 
people to visit the farm .and become ac
quainted with the “improved methods” 
employed—anything to convince con
sumers that you are producing the best! 
If it is the best it will sell itself there
after. And that takes us to one of the 
most important points in salesmanship^

Produce Quality—Advertising is the 
spokesman in salesmanship but quality 
dictates subsequent success or failure. 
Consumers are willing to pay a pre
mium for quality. Not only for the in
trinsic quality of the article itself, but 
for the quality of show. Has the article 
been prepared for sale properly? .Does 
It catch the eye? Is it beautiful?

A man who sells fruits in carload 
lots on the Chicago market tells a little 
story to indicate the value of attrac
tiveness: "I was selling peaches packed 
in jumble style. I wondered what the

The same good tea for 30 years. Try “it!man

of the most 
the farm. S. W. CROWELL*8800.

- A.M. E.I.G. 
PROFESSIONAL ENGINEER 

(Civil)

Phone at Residence.

H. E. GATES
ARCHITECT
HALIFAX, N. S.

Established 1900
»
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No. 86 From Kentville arrives 8.41 
No. 96 FTOm Halifax arrives 10.10 
No. 123 From Halifax (Bluenose).

arrives 11.88 *■» 
No. 124 From Yarmouth (BlusnoseX

arrives 1.58 )gg 
No. 98 From Yarmouth, arrive* 3,13 r — 
No. 97 FTOm Halifax, arrive* 6.12 - — 
No. 98 From Halifax (Mom, Thun.

Sat) arrives XL48 pjs. 
No. 100 From Yarmouth (Men,

Wed.. Sat.), arrives 4.13 mam
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BREADI 01IOur bread has been reduced to

12 Cents per U*f
Our bread b mixed with up-i 

machinery and wrapped before I 
bakery.

’ w. O. Pulsifier and F. W. Be 
both sell our bread at thfo price.

A. M. YOUNG

yt

s

Lest You Forget
August is pretty well along
now, folk* and before you realize it the cool
er weather will be setting in. So here’s an
other “Money-Saving” reminder to - -

Order Your 
Coal Now

Prices ere reasonably low now and we’re
ready to give you prompt delivery. Phone I 

for price quotations and let us have 
order !

your

R. E HARRIS & SONS
WOLFV1LLE

One of the easiest 
quainted with

ist ways to get ar- 
a nice girt b to marry

ACADIA SEMINARY
1925—1926

Announces in addition to the Regular (
Matriculation, Pianoforte, Voice, Violin,
Business and Household Science,

1. The New Two Year Course in Household Science.
2. The Four Year Course for the Degree, Bachelor

Science in Household Economics.
3. The Course in Music for Licentiate of Music.
4. The Course in Music for the Degree, Bachelor of

Music. ____________ -
The Public School Classes in Art will be continued.
A limited number of Pupils for strictly Grade EIGHT 

and NINE WORK wijl be received.
The Normal Pupils in the Beginners Course in Piano

forte will be continued.
Registration of Town Pupils will take place Friday 

Afternoon and Saturday Morning, September 4 and 5.
There will be added to the Teaching Staff:—
Miss Beatrice Janet Langley, Violin and Orchestra. 
Miss Mary Canning WUitely, Pianoforte and Director 

of Normal Work in Pianoforte.
Mrs. Mary Mercer, Mathematics and Science.
Miss Mary E. Starratt, Latin and History.
Miss Grace E. Bowes, Library and General Classes. 
Miss Mary Etta MacDonald, Associate ia Household 

Science. *
For particulars apply to the Principal

Courses in Senior 
Expression, Art,
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jj to advertise.properly on tb

•rtising on the farm is a pos 
"that has been peacefully slum 
! for years. It needs to be awaken 
‘Advertising should be studied b; 

t fanners the same as wf:' 
to grow, or soil fertility, 

station. Many fartners are say 
•‘Tell us how to get money for oui 

we know how to grow them.’ 
tt money for one’s crops is an easj 
g in certain places: in other place: 
like selling an empty gravel pit fbi 
holes—buyers think you are jok

aygent advertising can increasi 
Jofts of almost any farm.
I us for the moment, take off oui 

the advertisers of patent medi 
Patent medicines are sold ii 

rertisini 
t medi
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HE THAT TA 

:rbe 16: 32. 
GUST 30 
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considereth not 
ae upon him.—Pm

to

receive. The beat paten 
I ire those that receive the most 
Ljsog. H Nuxated Iron la adver- 
| more than Tanlac. the former is 
leed the most and therefore is 
ETmedicine. II Tanlac is adAr-

litually benefit them, then they 
Lffld and buy it and the medicine 
foes virtuous on the merits of its

•patent medicines were not adver- 
I for a few, years they would die a 
111 death. People would forget 
F them. Of course some might go 
I to the old practice of boiling herns 
iMy their crippled Imagination, but 
E medicines would surely suffer an 
Lnjr of unimportance. 
tApplied to Apples—Now if pat- 
fcedicines can thrive on advertising, 
• might apples do if given a fair 
h? If everyone in Canada were 
It one and a half apples instead of 
[there would be a greater demand 
apples and growers would be more 
Et and less inclined to curse poli- 
Ind the weather.
k are we going to persuade people 
h an extra apple? You can lead an 
lo water but you can’t make him 
L But people are different; they 
L without being led to -water. All 

is necessary fs the right kind of 
blogy, and it need not necessarily 
kved in a bottle either. TTiey will 
k it from a large road sign or the 
pg pictures or' the newspapers just 
kdily but less consciously, 
k American public is thriving on 
M pictures as the Spaniard used 
|m in bull fighting. In almost 

motion picture show there are 
b of the day” or a short educa- 

film or something like that. Im- 
a nation of people going to a 

k picture show and seeing some- 
like this: A cluster of apple bloe- 

! the antlers and pistils (male and 
■ parts of the flower) enlarged, 
htn n taking place, the ovaries 
kceptades developing into fruit— 
Dhow delicious the fruit. Or per- 
1 historical picture of the apple 

shown. A wild seedling could 
lown upon the screen and then 
modem varieties placed beside it 
iw the development of horticul- 
varietles. Another phase 
I would interest people: A person 
Johnny Apple Seed” clad in his 
s costume of burlap bags, scat- 
seeds hither and yon, enequrag- 

K,Ple to plant apples and then 
”8 on to the nest place, would 
a big hit on the screen. And now 
le a nation of people coining out 
heatre after seeing such a picture 

imrtrayed. Can you see them 
the fruit stands, 
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rs to Advertise on the Farm— 
1 are not the only farm produce
i'mpo^vetr’ofTdvM
1 consider a few ways to advertise

ed together - 
iny other pre form.

falify the Home Grounds—Road 
tolling of farm produce has become 
«portant source of disposal of farm 
ace during the last few years. The 
While has taken city people into 
foumry for recreational riding. It 
B them to buy fruits and other 
produce directly from the farmer. 

[ » a satisfaction about going into 
muntry and getting things fresh. 
« farm is a business establishment 
I has produce to sell. And like busi- 
otablishments with attractive show 
ows in the city, farm homes should 
.*°mÇ way to attract the attention 
“«ershy The farm home and the
• grounds should be the show win- 
°l. the farm.

■tone any show windo* which is 
attractive—a restaurant, for in

to where empty -tin «ans and the 
”8» from meals are thrown in the 
'windows, and fly specks adorn 
window glass. How many people 
•top to take a meal from such a 

’■ Surely none with good eyesight. 
,„™w many people will stop to 
'arm produce where the home

• correspondingly untidy as that 
"anif Imagine, a self-respecting 
, ,t0PPing to buy a crate of peach-

a dozen eggs, where, instead of 
^ neat attractive lawn and shrubs 

artistically placed a heap of 
other debris are strewn in 

yard- Some home 
landscaped by nature.
, a*3™ up the lawn, dilapidated 

partly tnclcsie the lot, refuse sub- 
ior shrubs, and, weeds grow up 

■towers might have been 
aaaie time the

is'been defin- j 
i so, that the j 
rer $4,000,000 , 
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Plumbing and
Furnace Work

JOBBING PROMPTLY 
DONE

H. E. FRASER
PH— 78

-COAL-

Acadia Stove, Acadia
^.UhcS”’'’

AM. WHEATON
PHONE IS

SPRING WATER

For
QUALITY and SERVICE

buy from

F. A. LESLIE
Phone 116-11 Rates on Application

\WAK >I
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Do you wonder why the merchant across the street 

gets all the business while you get none? He advertises— 
you do not. There are no cobwebs in his store, and the 
Advertise”8 °f h'S cash reKister proves»that “It Pays to

s.h°w you how BONNETT-BROWN 'BALES 
SERVICE will help you get rid of the cobwebs, brighten 
your store, and lighten your burden of left over stock It 
will make your cash register play the tune you have been
longÿig to hear.

Ring Us Up and Our Ad Man Will Call.

The Acadian
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