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ADVERTISING NOVA SCOTIA

mv E. D. Haliburton in The Farm- (By ers' Guide.)
Would advertising apples pay? The 

auery is as interesting as it is inex
haustible. If, speaking generally, 
vertising pays,, why should it not pay 
to advertise apples?

Advertising, does pay of course. The 
business man who would declare that 
ordinarily he dops not believe in ad
vertising would merely make himself 
ridiculous. Advertising is no longer to 
be believed in or disbelieved in any 
more than vaccination or X-ray or 
railroads or radio. Its results have 
been demonstrated just as clearly, just 
as conclusively; its psychological in
fluence on tie purchasing tendencies of 
a consuming public is as direct as the 
influence of steel rails on the course of 
|an ex-irees, train. The philosopher who 
deplores modern progress, who would 

the wheels of time turned back
ward to tie good old days of press- 
gangs and child labour, monopolies, 
and autocratic govemme; t, may lump 
it among modem evils, if he chooses; 
but the man who believes in progress, 
in modem methods of conducting the 
business of the 20th century must al- 
ways credit advertising with being one 
of the major factors making the im
mense volume of modem business pos-

BARON ISHI1 British Columbia has been served 
a corps of splendid publicity agents 
actuated by that boosting spirit 'no 
général in the West. This species of 
advertising has been so effective that 
in the minis of British housewives the 
name British Columbia is synonymous 
with apples. Every housewife is famil
iar with British Columbia. It is so be
cause British Columbia advertises. No
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opportunity is lost to exhibit at fruit 
shows. Attractive lithographed labels 
lavishly adorn the attractive boxes and 
British Columbia unconsciously comes 
to signify quality and colour in fruit. 
British Columbia House in London- 
headquarters of that government, ap
pears to be a glorified advertising cen
tre for the apple grower. An English
man in conversation with the writer 
recently » described himself as literally 
wading through apples and apple lit
erature in order to reach the office it-
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The Nova Scotian grower should 

lose no time in reminding the apple 
buying public that the Annapolis Val 
ley specializes in raising apples. Grow
ers organizations should make it their 
business to see that public is so inform
ed. We should first arouse the inter
est of'the English buyer, then fix that 
interest and supply the stuff to insure 
repeat orders

« Hhave

HilOne of the Japanese representatives 
at the League of Nations Assembly in 
Geneva, who compelled a modification 
of some of the proposals regarding com
pulsory arbitration of international dis
putes. The Japanese made it plain 
that the various exclusion acts against 
their race, effective in the United States 
and some of the Dominions, are bitter
ly resented.
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for cooking purposes should 
be so marked. Honesty is essential. 
It is not honest to market a No. 1 Ben 
Davis as a dessert apple. Nor is it good 
advertising. The young bride or any 
other person who in ignorance does the 
buying may be permanently prejudiced 
against Nova Scotian fruit.

What advertising methods could No
va Scotia use? That of course is a 
problem for the leaders of the indus
try. Exhibitions are of proven worth 
and effectiveness. It is interesting to 
recall thatTVlr. C. R. H. Starr of Wolf 
ville, in an interview for this paper, 
declared that the foundation of the in 
dustry in the Annapolis Valley was 
laid at the International Exhibition of 
1851. Only a few days ago the press 
carried a story about the sale of 1,000,- 
000 boxes of British Columbia apples 
as a result of the wonderful display at 
Wembley.

British people are always intensely 
interested in the Dominions and, tak
ing a hint from British Columbia, per
haps the most effective and cheapest 
way of keeping them interested in Our 
apples is by making them interested in 
Nova Scotia and particularly the An
napolis Valley. One way of doing so 
would be to enclose in every box and 
barrel of Nova Scotian fruit a coloured 
and. illustrated pamphlet descriptive of 
the àpple growing region. The work 
entailed in the growing: packing and 
shipping of apples might be outlined. 
Recipes for the use of apples will in
crease sales. The varieties of apples 
suitable for dessert purposes and the 
varieties intended only for cooking 
should be emphasized.

Such a pamphlet would help to bring 
about that desirable subconscious con
nection of Nova Scotia with good ap
ples. The cost of such a booklet would 
be negligible if the United Fruit Com-

rible. U ... . - r-‘
Farmers, however, are not always 

business men. and there are farmers and 
fruit-growers who are almost violent on 
the subject of advertising. “Let our 
fruit sell itself” they say. “Let one 
barrel sell another”.

Such an aggressive plan of action 
have served m the ’60’s and 70’s 
some of these men were young and 
apples were being exported by the thou
sand where they are now being shipped 
across by the million. It will not serve 
today.

The manufacturers of Zig-zag tooth 
brushes in Seeusboom. Illinois, would 
never have been compelled to enlarge 
their plant until it extended over so 
many acres, if they had adopted the 
bright scheme of letting one tooth brush 
sell another. In fact, it is extremely 
doubtful if the world would have ever 
heard that Zig-zag tooth brushes 
for sale at all or even devised 
that s
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kitchen pantry took tie place of clum
sy boxes in the comer grocery. Attrac
tive and catchy trade names on the 
package have made raisins familiar 
across a continent.

In the apple trade, there are two 
markets, a quality market and a quan
tity market Nova Scotia has appeal
ed exclusively to the latter with very 
much of a “suit yourself” attitude. 
There has been no attempt to cater to 
tie demand of a discerning public. 
“ Take the package we are used to or 
leave it alone” has been her slogan 
She has not been interested in the qual
ity market, the market which is in
finitely capable of expansion under ju
dicious advertising and a popular pack- 

Advertise—but deliver the goods, 
a, prominent Valle; 

through a Halifax 
paper that Nova Scotia’s future was 
best assured from a growers’ point of 
view as a “large scale producer of low 
grade fruit”. The largest proportion 
of apples exported could only come 
under the heading of “lowgtade fruit” 
intended for culinary use such as Ben 
Davis, Ganoe, Fallowaters and Bald
win. r

This assertion went uBcriticized. It 
is the worst kind oHrhalf truth. It 
is true only so long as the growers be
lieve it and continue to present the 

tangible evidence

grower, but to appeal to the 
Neat cardtxnrd cartons in the ■■may
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lystem. Perhaps there would have 
fewer teeth cleaned, but the world 

would have worried along just as well. 
The manufacturers, however, not quite 
so well.

Somebody may retort that tooth
brushes and apples are distinctly 
ferent commodities. This is indi

to provide the booklets free. The No
va Scotia Fruit Growers Association 
would be the natural starting point for 
any move toward the advertising of 
apples. The principle approved of. 
actual ways and means are a later con
sideration. Indeed, advertising has so 
developed as a highly specialized art. 
that a first class advertising expert 
would be necessary to put the cam
paign over.
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able. But the fact remains that adver
tising makes all the difference in the 
quantity of tooth brushes sold. Why 
shouldn’t it make all the difference in 
the quantity of apples sold? The manu
facturers not only point out that they 
are in business, that they have a trade 
mark, that they put out tie best pro
duct made at the most reasonable price, 
but also, gratis, they use much valu
able space in emphasising the import
ance of cleaning tie teeth and the dire 
results of neglect. Result, greater wear 
on tooth brushes and a greater market 
for tooth brushes. So with apples. If 
a tooth-brush keeps one away from tie 
dentist, even more tie apple keeps the 
doctor away. Keep hammering tie 
latter fact home.

Wheat and its products are an even1 
more essential human food than ap
ples, yet the miller who neglects to ad- 
vertise courts disaster. He takes the 
burden of advertising off the shoulders 
of the grower. The manufacturer of
ten does.. He not only finds it profit
able to extol the quality' ol his Own 
product but again he drives home.-a 
more direct appeal. Flour is a food. 
Flour is a cheap food. He publishes 
recipes for the housewife. He shows 
healthy babies eating golden crusted 
bread. Results are

The work of the 
Growers Is even more to the 
What they have accomplished ought to 
establish the value of advertising fruit, 
beyond all doubt, Their best market 
is in the Eastern States, as far away

N. B. AWAKENS TO VALUE OF 
MAKING PAPER AT HOME

ST. JOHN, N. B.—The fact that 
in the raw state pulpwood gives New 
Brunswick a return of from $1 to $12 
a cord, while its conversion into pulp 
would bring a price of from $50 to 
$60 a cord, is being gradually brought 
home to the people of that province 
and there is a strong movement under 
way for conservation of forest wealth 
and manufacture of the products of 
the forest at home. The large increase 
in employment which would thereby 
be caused p being emphasized with 
considerable appreciation on the part 
of many who view with alarm the 
her of New Brunswickers who leave 
the province to seek employment else
where.

Always fresh and pure. — Sold
only in sealed aluminum packets.

British dealers with 
of their belief.

As a matter of fact we export Grav- 
ensteins, Kings Northern Spies, JRus- 
setts, Macintosh Reds and Coxe’s Or
ange and other varieties of dessert ap
ples. Yet to all intents and purposes 
they are lumped with the cooking ap
ples. No distinction is made. Here 
are tie facts. A large proportion of 
our apples are sold at cooking apples. 
Dealers unconsciously look upon all 
Nova Scotian apples as one kind. Our 
dessert varieties are in the same pack
age. They are sold in the same mar
kets. If properly packed in distinctive 
barrels half barrels or boxes they would 
reach a higher class and much more 
elastic market. Not only would they 
fetch higher prices but they could en
hance the price of the culinary vari
eties.

Here is where advertsiing would come 
in, must come in. Nothing else on earth 
will eradicate from the mind of the 
English dealer and consumer that No
va Scotian apples are only for cooking. 
Cooked apples go a long way. We must 
get them to eat cooked apples. We 
must get them to eat stewed apples. 
We must get them td eat baked apples. 
We must get them to eat apples. We 
can grow apples as fine as any other 
place under the sun. But we don’t. 
We don’t because the men at the head 
ot the industry, the men who are buy
ing tie apples, and yes, perhaps even 
some officials ot the United Fruit Com
panies are not placing enough empha
sis on quality In those varieties where 
quality counts. It may be traced back 
to the influence of the English Fruit 
houses who say " leave your pack .alone”. 
But what is sauce for the English fruit 
houses may not be sauce tor the grow
ers here. They may have nothing to 
gain from a better quality of Annapolis 
Valley fruit. »

A few years ago, the pessmist who 
is prone to prophecy, reckoned that 
there were too many trees set out and 
that there would never be a market 
for all the apples. Then rose tie sun 
of British Columbia and year by year 
she is already emptying millions of 
boxes of fruit into a market supposedly 
crammed. How has she done it?

She did it by departing from tie 
conservative paths of Nova Scotia in 
two ways at least. She has believed 
in advertising. She has consistently 
stressed quality. There may be room 
for both of us in a world with a rapidly 
increasing population and a fixed amount 
of land the best of which Is already 
under the plough. There will be room 
for both and more after another few 
decades but is there any reason under 
the sun why British Columbia should 
be allowed to monopolize the English 
dessert > apple trade during the season 
our fruit is also on the market? There 
is none.

She has done it by advertising abroad, 
by careful selection and skilful pack
ing at home. Nova Scotia can do the 
same. If she is to get most out of the 
apple business, she will

panics and some of the other big ship
pers would combine in its purchase. 
The former alone could use in the .vi
cinity of half a million copies a year. 
As an alternative, jf the Nova Scotia 
Fruit Growers’ Association would adopt 
some such plan, they might so urge it 
upon the Provincial Government, 
that body might consider it worth while
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CHILDREN’S
WEAR

SAY IT WITH
convincing.

California lit
nt.

Personal 
Greeting 

Cards

*

Imported French Flannel Middies and Children’s Dresses. 
Full range of Boys’ Sailor Suits.

Big line of Ladies’ Silk and Wool Hose.

Special value, in Men’s and Boys’ Suits.
Big Bargains in Boots and Shoes Friday and Saturday

from the center of production as our 
best market. England. The advertia- 
ing of “raisins” is laminar to every 
n-adcr. A tew years ago raisins were 
near the bottom of the list of products 
of tie United States. Consumption was 
comparatively small. As new fields 
came into bearing tie market was glut
ted and over glutted. The dealers de
claimed against over production. The 
California Growers were faced with 
rum. Enter their giant advertising 
campaign. Today, the raisin growers 

■are prosperous because the world has 
been, made familiar with the invita
tion, “ Have you had your iron today. ’ ’ 
Iron, this organization has been claim
ing. is good for the complexion. Could 
any appeal have been stronger? Every- 
body remembers the boxes, not too 
clean,-of bulk raisins. Everybody knows 
the daintily coloured 5 cent packages, 

■of today. Against prediction, adver- 
r,thing put them over. Bulk goods are 

in the archives. Package raisins are In 
tie kitchens today.

One is tempted to trace a parallel 
between the problems confronting our 
apple growers and those overcome by 
ihe.raisins growers

Apples are good for the complexion, 
then why not tell the ladies how to 
blip the school girl -complexion. Who 
"ill say that once convinced they will 
J>°t do their share in solving our mar
keting problems? Apples add zest to 
the appetite.

Overproduction is a bogey. Every 
time that there is a normal crop in all 
the producing areas, an overproduction 
!■; heralded. Th : California is solved 
this problem quickly and conclusively 
hy advertising and better marketing. 
Bigger crops like mass production in 
industry makes better marketing easier.

n third point is in ti- package. In 
“injunction with their advertising cam
paign. the raisin growers put their pro
duct up fa packages, not simply to

i _

Don’t forget to call and compare our prices with any 
tarder house in Canada.mail \ --
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You will do better at
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THIS CHRISTMAS
See Our

SAMPLES OF THE 
MUTUAL SERIES

Attractive, Bright Christmas Designs 
Every One Cheery, Friendly Greetings

!

THE BEST VALUES IN CANADA

Exclusive But Not Expensive
Order Early for Foreign Mails

HALLOWE’EN
feIs only two weeks away and it is time to begin plans 

for your Hallowe^en Party. We have everything you 
will need to make the party a success, and will be pleased 
ta show them to you if you will call. mInvitations, Place Cards, Tally Cards, Favors, 
Silhouettes, Decorations, Hats, Masks, Lanterns, 
Crepe Paper, Paper Napkins.

All at moderate prices.
Hallowe’en and Thanksgiving Post Cards.

THE ACADIAN STORE
WOLFVILLE, N. S.

THE ACADIAN STORE
Wolfville *6
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HUTCHINSON’S TAXI 
AND BUS SERVICE

BAGGAGE TRANSFER, TRUCKING and MOVING
fully
• BUS PARTIES given epecisl attention.

Patronise the place where you get satisfaction and mod-
"*‘r«JSS Bu.
Vi including Sunday.

service between Wolfville and Kentvillei dal-
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