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Nol a siiiKlo issiifd iuIssimI in .'{.'> vfui's. The Homo of tlu- "Fur lU'tiiilirul" givi*!t

pnuiii-ul pi'(x>r of THK .lOl'KNAL'S iktiiUui' vuIiiv In udvcrlist'i-s of hif(h-Mi-u(li'

^(mhI.s. Till* H. .1. Dfvlin Co. IJiniti><i, wrilt- on .liinuury 17tli. WfH), us t'ollovvs:

"In reply lo yuur rrquni ihil we dive you our candid opinion of the vikie

of THE JOURNAL NEWSPAPERS from a commercial point of view, we take pleasure in

making the following itatement:

"For coniiderably over thirty-five years our advertisement has appeared in the top

editorial position of your paper without missing one single issue. Further, since you

brought out your morning edition we have occupied the same position both morning

and evening in each daily issue.

"We are sure that the above record speaks for itself and tiiat you need no further

recommendation from us.

"With best wishes for the continued success of THE JOURNAL publications."

l3ry.son-(irahani's DeiKirliu ntal Store finds THE .lOl'RNAL a factor in the snc-

tis.sfiill)u,sint'ssof 1!»1!). Mr. .;..!. Pedder. Advertising ManaKer, writes:

"Wt have always found THE JOURNAL DAILIES highly satisfactory as advertising

mediums.

"The successful business of 1919 has further increased our regard for the JOURNAL
DAIUtlS. for we have no doubt that the advertising we inserted in those papers was a

factor in our success.

"From the service point of view we believe it could not be bettered, having found

the management at every turn imbued with a spirit of allentiveness and watchfulness for

their clients' interests."

Miu|)hy-(ianil)le. Limited, Kaniy and Staple Dry (ioods, iiave "gone to press"

continuously witli THK .l()rHN.\l> DAILIKS since commencing operations.

"Murphy-Gamble. Limited, make a business of dressing a woman for all occasions

of life. As distributors of Women's and Children's furnishings, their modern Sparks street

store represents a confederation of women's specialty shops operating under one roof.

TTie policy of the management is lo make it Commercial Enterprise's best gift to a pros-

perou" community as a shopping centre for women's costuming. Their Tea Room with

its Business Man's L^nch is an additional boon. Providing the best, they naturally adopt

the best publicity media to keep patronage informed of daily happenings. The fact

that they have 'gone to press' with THE lOURNAL continuously since they commenced

operations is sufficient proof of their confidence in its achievements."
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