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Ubisoft continues to expand its 
presence in Canada thanks to a ve 
favourable business climate and t 

availability of a skilled workforce." 

With 30 million people, the market is 
lucrative and well developed The 
country produces many of the raw 
ingredients, such as top-quality grains, 
that we use in our (products' Our 
business also relies on access to a 
reliable transportation network, and 
Canada is first-rate." 

lin  locating our regional headquarters.] 
we chose Canada over the United 
States because the Canadian 
government provides a great deal of 
support to investors and makes the 
whole process so much easier. Another 
critical factor in choosing our North 
American headquarters was the high 
quality of life that it would offer to 
future employees." 
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