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Mission: ATLANTA Market: UNLTED STATES UF AMERICA

Factors for Canadian exports not reachiny market potentiali:

- Non-competitive pricing
- Lack of promotion ana advertising
- cimited Canadian capabilities

For the next fiscal yeary the mission is planning to undertake the following
new 2xport support injtiativets) in this sector/sub-sector: -

Activity: URGANTIZE €& IMPLEMENT 3 PROMOTTIUNAL EVENTS TO EXPANU EX.SALE!
Expected Results: ACQUIRE SIXTY NEw CONTACTS (AGENTS, REPS, ETCe)y ACHIEVE
DIRECT SALES OF 3755000 AND PROJcCT I YR SALeS 33004000,

Activitys IDENTIFY THE VARIOUS MARKETING/DISTRIBUTION CHANNELS
Expected Results: IMPRUVED CUUNSELLING TU CODON SUILUING MATERIALS SUPPLIERS
SEEKING TO APPRGPRIATELY MARKET THrlxk PRUDUCTS IN TERRITURY.
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